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1.1

INTRODUCTION TO SOCIAL SURVEYS

Sample or Uensus

Social surveys are a method 6f gathering information by means of
perscnal interviews or pestal questionnaires. They are sometimes
referred to as 'masa interviews' because they are a way of
collecting similar information from a large number of people at the
same time. More oftem they are called sample surveys because the
information, which can be on almost any kind of fopic, is uamally
collected from a selected part (the sample) of the whole group

(the Egpglation). Various procedures are adopted when the sample is

selected to ensure that it is representative of the larger

population. In this way findings based upon the sample group can be

generalised for the population from which the mample comes.

Occasionally information is collected from the population as a whole,
and this kind of total survey is known as a census., You will
probably know about the National Census which is carried out every
ten years for the Registrar General by the Office of Population
Censuses snd Surveys. The next one will be in 1981. Censuses are a
more complete reflection of the population, but of course they
involve much more work to carry cut and analyse as well as consuming
a great degl of time and money., Censuses are not necessarily more
accurate - great care must be taken to ensure that the entire
population is covered. A% the cost of only a slight drop in
accuracy, almoet as much information can be obtained by a survey of

a small representative sample of the total population group.



1.2

A Short History

‘he first social surveys were carried out #t the end of the
nineteenth century by men like Charles Booth and Seebohm Rowntree.
Deeply concerned at the hardship and brutality of urban working clasa
life they set out to chronicle the simple numerical facts of poverty
and unemployment. In 'lLondon Life and Labour', published in 1897,
Charles Booth completed a pioneering 17-volume study, in which he
quantified the "income, hours and conditions of work, housing,
standards of living, number of children, size of fémily in relation
to =ize and type of dwelling, type and fregquency of sickness, leisure
activities, club and union membership, ete". Booth assembled his
mass of information from people like scheol visitors and church
workers. New ground was brokem by Seebohm Rowntree who gathered his
information directly from working class families living in York, in
'Poverty, a Study of Town Life', published in 1901. The information
from these eariy influential poverty surveys provided the factual
basis for the arguments of social reformers, which led to the

eventual creation of the Welfare State.

Properly speaking these early surveys were more like censuses. The
pioneer of statistical sampling was A.L. Bowley with his 1912-13
survey of poverty in four English towns, the first of which was
Reading, He took a sample of roughly one family in twenty and was
able to gain data comparable in accuracy with previous surveys for

the expenditure of much less time and money.

Ovar the years the sample survey has become an established method of

social inguiry. The middle thirties ssw a big expansion in the use



of survey methods in public cpinion polling pioneered by

George Gellup in the United States. During the second world war a
group callsd Mass Ubeervation combined methods of participant
observation and more gqualitative research with survey methods to
produce sccounbs of the atﬁitudes and wartime experiences of ordinery

people. The end of the war saw the expansion of market research and

the founding of the Market Research Seciety in 1946, using survey

methods in the promotion and marketing of products.

Nowadays, the increasing role of the state in many areas of life such
as health, education, indusiry, hae been accompanied by increasing
use of social surveys by official agencies and bodies. The expansion
in the social sciences at universities and colleges has further

spread the use of social surveys as a method of social inquiry.

The sixties saw the use of social surveys looking once more into the
nature and extent of contemporary poverty — books like Willmott and
Young's ‘Family and Kinship in Bast London' and Coates and Silburne's

‘Poverty ~ The Forgotten Englishmen’® have been influential.

Recent studies of *Poverty' by Peter Towmshend, educational mobility
in 'Origins and Destinations' by A.H. Halsey, and 'Social Mobility in
Modern Britain' by Johm Goldthorpe, all maske extensive use of sample

survey methods.

Arguments and debates about many aspects of public policy and social
provision increasingly tzke place against g background of figures and
statigtics based on survey materisl. Hore and more, if you are
involved in this kind of public discussion, it helps if you have &

practical understanding of what a sample survey involves, and an



ability to appraise critically the methods that have been used. A
recent development in this context in the gelf-survey, carried ocut by
community groups for their own purposes, to provide numerical backing
for & particular campaign or project, or to counter official policy

propesals and resist what they feel to te unjustified decisions.



1.3

The Nature of Survsy Data

7. 08 v w o B ——
Surveys study social entitiss {pevaone, families, loocsl groups,

business firms, politicsl parties, aluds etc). The survey data

consiet of imformaiion aboub eash ontity in 2 sa;mple selected from

the whole population of sueh endities. Bach entity in the sample is

usually known 23 & 9839,

Dats are cbtained by measurissz, obssrving, asking questions about,
various charscterisiios {age, size of family, vobing intentions,
number of emplovees! of Lhe m@mbey@ af the szsmple. The
characteristics studied sre cailed varisbles znd the description of
the characteristic faor sach cess {height — A4 inches; eyes — blue;

vote — SNP; mumber of smplovess - 326} is called its value,

because it is usually represenited by, or coded as, a number.

Thus survey data typically consist of the walue of each variable for
each case. It is also $ypicsl of social surveys that for some cases
the value of a particular variablis ia either irrelevant (e.g. job

description of someone who is not woriting) or unknown. Such missing

values need to be coded and incladed in the data set. The way they

are treated in analysis will devend on a varlety of factors, but

¥

T

there are ways of handling then.



Stages of a Survey

What exactly happens in a social survey? What are the basic stages

that have to be gone through to carry out a proper survey?

1,

I% is not that easy to genersiise sboud surveys sa there are a great
varisty of different techmigues and methods available tc any
potentinl resesrcher. These will be discussed in more detail later
on. OF course, the choices that you meks will devend %o & large
extent on the particular vroblem that you want to investigate. But

cartain basic stages must be gone through when carrying out an

effective social survey,

mportance, is the

s

Firat of 211, and not to be upderestimsted in

precess of defining 4he probler and plamning the research. This

invoives geiting clear just what questions it is you want answering.
What soxrt of information de you want, and what are the most
appropriste methods %o sdopt to obtsin it? You can arrive at
answers to these guestions through discussion and inguiry, lcoking
at books and vravious work on the subject, and talking to people who
are io 4 position t¢ help and give sdvige or who are familar with '

the problem area.

Then you can begin %o start defining the task shead, drawing up a
provisional timetable for the actual reseerch, Iying in what you

went o do with the rescurces thal arve available %o you or your

grovy - partisuceriy the amount of fime you can devoie to doing the

survey, the smount of money, iF any, that you can afford o spend

»

on it, end the number of pecyle av 2 to de the actual work.



In defining the preblem, you must start to think about who it is you

are surveyi%g - the target population. Will there be any problem

gaining access %o the psopis you want to guestion? You may have to
seek permigaicn from various official bodies and suthorities to get
access to the psople you wert Yo questicn., This is a problem with
all kinds of seccial research, and may well prove e source of
unforessen diff’icultyc It iz no good planning & survey of school-
children’s attitudes to a2 proposed trusncy centre, and then finding
that the Education svihoriity will not let you have access ito the list

of pupils' names on the schocl relis which you had planned to use.

Assuming you resolve successfully the problem of getting into the
field, what type of smmple are you going to choose? Will it be truly
representative of the target population you are concerned with? You
will have to consider what sort of sample you want, how large it

should be, and what iz the best method of selection.

These are only the preliminary steps in carrying out a survey.

Before going ocut end collecting the information, most of the work
will involve deciding what guestions you sre going to ask and the
best way to ask them. Hsving seiflzed on the questions, the next

thing is to design the gusstionneire, putting the questions into some

kind of order. This involves a iet of work sitting down with percils,
sharpener, ersser, scizsovs, adhesive tape and plenty of paper.

Later you will need & typewriter and access to a photeocopier.

You may think you have a zlesy idea of what questions you want to
ask, but when it comes %¢ writing them down and thinking about the

most suitsble wording, vou will discover there is gquite an art to



seking even the mozt simpis questiong in sush 2 way that the answers

o

o obtain are capable of reasopably wnawmblguous interpretation.
Some guestions will have o be tested - plloted - on & small number

of psople, to ses il they reslly do what they are supposed to do.
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ALY kinds of dscisions gre gtionneire,

and yvou will need to moke severnl drafis befores you ssttle on a final

version. How seany guestions? How it be? o you

reaily nesd sll the inforastion you g ane will you be able

1o anglyse 1% all¥Y VWhat kinds of guegtion - d¢ you wan®t {0 use

‘ehow carda’ or vieswal alda? and vour nesd fo gim gt 2 finel

guestionnaire that flows aw pemge « hoth to preserve the

interest of peopie answering the guestions, and o make it as

eagy s posailble Tor cilow sod work through.

whather the

At en eaxly atags, you must mele 2

guestionnaire iz best angwered by ¢ v the respondents

themseives, or oy uaing personzl interviewers to ask the guestions

and yrecord the gnswers, IT you ere going to gather the information

A e ey ol L s s 2 .3
INTerViIews, using 8 siructurad

guestionnsire, the next

gtage will involve decimions about how many interviewers you will

They ars o be. Vall they need training in

S

interviewing, bsfors going out with your gusstionnaire? If they have

nevay interviewed pedple before, they will need o prectise going

through the gquestivanaire, befcre going out and knocking on paople's

enove. Hany moceaichers and imats the errors due to interviewing

sars et be taken to

all the

6}

SnSUDe RoGUIAty &l ]

interviewsrs.

)
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When theze problems have been gorbed cut you will be ready to go out

into the field snd cclleect the zrmewers o your survey guestions.

3=

New provlsms will ©onete-responss, for
example? Some psopie will refves to bz interviewed, others won't be

in wher wyou csli. Thars slee wany ethical congiderations that

you must bear in mind when sollecting informaticn from people. They

have rights 0 thaly privecy, snd conflidentiaility must be ensured

regarding any informsfion They give Jou.

A

Pinally, with z 2lle of suscessiuily compleied questionnaires, you

face the probiem of sows of analysis you are going to

carry cut, and then
on the basis of the information thad you heve sbtained. Again you
have to maske dscigions about the sort of information you want to
present and how much, and the use to wnich it will be put. What are

you going to do with the information you have oblained, and where is

it to be published?




surveys

%o avoid

BE0H OT FOUr

the basic

TryoEuIvvey

«d sdvice 1o

provide




1.5.3

1.5.4

Another misconception is that the information which surveys produce
is in some way betiter, more 'fsctusi®, than data collected by other
methods. The twuth Ls Whaet svovey fiadings are ag good as, and no
better than, the actual metheods which are used to obtain them. The
findings will wreflect the sacurd of planning and careful thought that
iz put into the preparation of ths resssrch, formulating the problem,
and refining the final quesziions. And the interpretation you make of
the resulis, and yvour eventual conclusions, will reflect the whole
rangs of lideas and thinking vhat lies behind your decision to do a
piece of research, and the manner im which you set about defining the
particular problem under investlgation. There is no royal road to
truth when it comes to erplaining sccisl phenomena, The idea that
the figures snd statistics produced by surveys are somehow more
reliable than other, verhaps more subjective, material is an
illusion, rapidly dispelled by a cxriiical awareness of the many

problems that have t¢ be solved when carrying out a survey.

The alternative viewpoint is that survey findings are completely

unreliable, and present e wanipulative and distorted view of the

real life situations of people. Thizs is a wmore recent misunder—
standing of the na%ture of smurveyz. Surveys are not precise
measuring instruments, end they provide omly a surface picture at a
single moment in %time. They look at social 1ife in the mass, and by
necessity oversimpiify snd underestimate the complexity of human
1life and subjective experience. Thers ave ralative advantages and
disadvantag@é that ceme into plsy ab svery stage of their design.

0f course, some surveys do distort the reslity of the subject area

they investigate, making all kinds of assumptions about the methods
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interpretations that

that sre used and oversmbitiocus clsims

can be made of the iinss. On

hand, surveys csn give
broad and relstively accurate pichures of the conditions in which

people are living, and they csn also provide a weans ¢ expression

In developing 2 critical sppyoach towsrds sampie survey methods, it

ime should

ig probably vetter to falk

i

lock at the perii snine abt every

stage the choicss wids, in the context of
aade for them.
methcds to the

ci interprative account
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varticuiar problem.

spect of peopic's experience, Then 3 survey is nd m
of some aspect [=l] verience, ther survey 1z not the most

appropriate method © ey

provide a relatively ing & lot of

compranensive than can

basic information in ways wmore

be achieved Just by casual observation ¢f the world around us.



1.6

1.6‘1

Ethics

There are & number of ethicel issues that arise when doing a survey.
They concern such things as the rights of peOple‘to their privacy,
the use that will be made of the information you get from people,
their right to anonymity, and the treating of answers in the
strictest confidentiality. These are ¢f the greatest importance,
since they involve the relationship that exists between you and your
respondents = the people answering your questions. You are going to
be completely dependent on their trust and cooperation. Failure to
pay sufficient attention to these matters will have a crucial bearing
upon the outcome of any survey that you undertake. You alsc have a
responsibility to the wider research community. A bad survey will
antagonise people and make it more difficult for someone else to do

research after you.

Rights of respondents

The people whom you wish to question have an ungualified right to
expect that you respect their privacy end autonomy. This includes
their right not to answer any question at 211, You should endeavour
to put respondents fully in the picture about the aims of the survey,
the purpose of your questions. But you must remember that people may
disagree with your assessment of its importance, or be opposed them-
selves to your research objsctives. Most people lead busy lives and
some will not want to devote their time to answering your questions.
Others may not like the idea of being questioned at all about what

they feel are their own private concerns. The informant's right to

withdraw, or to refuse to cooperate at any stage, has to be respected.



106.2

Anonymity and confidentiality

It is essenfial that you assuve potential informants that their
anonymity will be fully protected, and their answers treated in the
strictest confidence., This means that it shouid be impossible for
any informant to be identified indivicdually, when you come to
publish your findings. Heving made these assurances you are honour
bound to put them intc effect., And they apply not Just to
information vou obtain from pestal guesticnnaires or while carrying
cut interviews, but alsc to anything =lse you might learn oxr observe

akout people while carrying out the survey.

At some point, usually when drewing the saszple, you will need to

identify the individual respondents, to distinguish one from

[

snother, and to draw up a list of addresses fto wisit if you plan fg

guestion people at home. One pracilce is o allocate z sequential
code number %o sach of the informents. This mesns a 1ist of the
names snd addresses of the informants, tegether with the code number
they are silocated. This lisi doss not need to be seen by more than
o very Tew psople responzible for carrying out the survey, and
certainly not by anyone not iuvolved in the survey, It should be
kapt in conditions of security, preferably under lock snd key,
particularly if the survey is into a coniroversial or politically

contentious area. VWhen the survey is compieted this list can be

destroyed.

Often, peopls are worried about matiers like {hese, When asked, you

should respond openly and sensitively fto thair concervs snd try to

o for code numbers, and the

reassure them by explaining ihe

’f;
‘1?
o
T
2
s
=

procadures you are sdopiing to sn anonymity.
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1.6.4

The use made of the information

One areas that werries people, especially nowadays with the increas-
ing development of 'data-banks', is the use you intend making of the
information they provide. You must expect to have to explain the
purpose of your survey, and what it is you hope to get out of it.
This includes the use that you intend to make of the findings, and
where you plan o publish them. What safeguards will there be to
prevent others less scrupulous then yourself from making use of the
inforwation? What are your reiations with official bodies? People
need to feel confident thatlthe anawers they give you are not going
to get them into trouble with others, such as local authorities and
council departments. If the results are to be published in the press,
or in some kind of book, then it is doubly important that

agssurances you give regarding anonymity and confidentiality are
honoured. You can make up false nawes, if you need to use people'’s
names at all; even change the name of the area, the names of the

streets or estates if necessary.

Personal questions

If you go about doing a survey in the right way, it is amazing how
cooperative and forthcoming most people are. They will answer a
great variety of guestions, often adding much personal detail. Of
course, a lot depends on you creating an atmosphere of trust and
being sensitive to their concerns. If people feel that what you are
doing is worthwhile then they will help you out. Of course, some
people will object to answering certain guestions which they feel are

none of your business. Some people will refuse to answer questions

_15 e



1.6.5

about their earnings c¢r their marital status, for instance,
agpecially if they cannot see what relevance they have to the rest of
your questions. But most people will try to be helpful, even

answering very personal and potentially embarrassing gquestions.

There are limitsz, of course. Doing a survey does not give you the
right to ask about anything under the sun. If people don't want to
angwer particular gquestions, then they shouldn't be pressured to do
80. Many people have sireng moral, pelitical or religious views -
your questions should reflect an awareness of such convictions,
rather than ignoring them for the sake of *acientific’ urderstanding.
While interviewing you are a guesi in someone else's life ~ that
person has a right to feel that they are not about to be
interrogated ébout their political beliefs, the range of their
sexual activities, their personal relationships - at least not
without very clesr warning from the start. Your questions should re-
flect an intelligent concern and consideration for the situation of

your petential informants.

Good prasziice

Many of these fears on the part of respondents can be aveided by good
survey practices. These are reslly just an exisnsion of ordinary
human courtesy. Far toe many surveys have been done in the past
which have seemed te treat the informants ss nothing more than a
convenient spurce o5f data fodder, rether than human beings with their
own opinions and interests. Nobody Iikss being treated like an
idiot, sc it is not surprising that over the years people have grown

more reluctant io take nart in survevs and to answer cuestionnaires.
0 g

£



It 1 often s good ides, where possible at the start of a survey, to
write to the people you want o interview. You can explain the
purpose of the reseasrch, and what you hope to get out of it,

explainiag along the way just who you are., It also gives you an

opportunity o warn people that they may be visited, and to obiain

their consent to participating. You can alzo tell them roughly what
to expect - how many cuestions thers will be and how long it will

take. After the survey has been carried out, you should always leave

or send participants a thank wou Letier.
b W

If you esre planning to fellow up sny of the interviews and wisit
people again, you should tell them at the first interview, and get

their permission to come back again.

Finally, when you come t¢ report your findings, you should try and
provide your informants with a summery of the results. Not every-
body will want one, but many wiil bs genuinely interested in sharing
the conclusions you reach. They have svery righ%t to do so since they

provided the information on which the results are based.

1.6.6 The Market Research Society publishes a Code ¢f Conduct in its annual

yearbook., The Code covers most of the ethicsl issues which arise
when doing surveys, as well as suggesting guidelines for good
practice and the maintenance of professional standsrds. Though

geared very much to the situation of market research and

obhtain & copy from ithe Market Beseszrch Society, 15 Belgrave Square,

TLondon SW1X 8PF - Telephone: 01 235 47075,
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2'1

FLANNING THE SURVEY

From the start of aay research it is important to get clear the
precise nature ¢f the research guestion you intend to ask. You need
to do this so that you can begin tec plan in detail a programme for
the research and to decide on the most appropriate methods of

investigation.

Defining the Problem

It is important to begin by clarifying the precise questions that you
intend to ask, What are the basic objectives? Is a survey the most
suitable method for your needa? Part of this process will involve
reading and investigating around the problem area, looking at any
previous work that has been done on similar problems. You will be
developing & general theoretical sppreach to the problem - what are
the relevant ‘'variables’® that you want to investigate, and what is

the best way to go about it.

-y



2.2

2‘2-1

Other Research Methods

At this early stage, one thing you will reed to decide is whether you

really need to do s survey? It should already be apparent that

surveys invelve quite a number of different stages, and problems can
grise at every step. They invoive s considersble amount of work and
require careful planning and coordination. They can take up a lot of
time and money. And it may be that survey methods are not the most
sppropriate way of exploring your problem. There are limits to the
range and depth of information you can obisirc from surveys.
Generally, data obtained by surveys is either wery basic factual
information, or else rather superficizl. Quantiteiive information
about the oumber of childrer in a fawily, the mumber of rooms in &
house, amount of rent. 2ic., or 2ise statements of opinion by people
in & rather unreal situation, isolates individuels being interviewed
by strangers. Other methots may be move sulitable, parficulari
you need to gst at more in-depth supjective sxperience and
information. The rest of this section locks at some alternative

resesrch methods,

Denth interview

This is where wou interview (ususlly a small ssmple of people) in a
lesa structured fashion than in & sociel survey. This enables the
informants to say far noxe and 4o siyucture their wyzplies in their
own words and idzas. It reguires seme talent on the part of the
interviewer, who would ususlly b using a casastie tape recorder.

The znd result is much richer material of grester subjsctive depth,

it

and many people find the method siiraciive prociegely for this

83
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2¢2.2

2.2.3

reason. The major drawback, not apparent until you come to analyse
the interviews, is that they involve a great deal of work to
summarise and digest. Just 20 interviews of about an hour's duration
mean you've got two molid days of just listening to the tapes, longer
when you come to analyse and summarise the contents of the
interviews. Other problems are that not all people possess great
deptha, and being interviewed can make people self-conscious and

limits the information they give you.

Observation

Thére aren't many situations where you can just go and observe some
social behaviour. But they do occur. TYou could be doing a survey of
the number of lorries using a residential street - all you would need
to do is observe the street, recording the traffic according to some
pre~arranged checking syster or clessification scheme. No sample
selection procedures, no questionnaires, no interviewing. But
relying on observers introduces the possibility of biases being
introduced by the individual observers, since everyone sees things in

glightly different ways.

Participant observation is an improvement upon simple observation, in

that you aim to get closer to the object of study, thus obtaining
richer information. It involves you Jjoining or participating in the
area of the sccial problem you are investigating, entering into the
life of the community under study. A youth worker working with
teenagers might use this method to investigate what the kids need in

the way of recreation and play facilities on an estate. The aim is

to allow people to behave as though you are not there, so that their

- 21 =



2.2.4

2.2.5

2.2.6

behavicur i=s patural, more

dction reseswral is an pant sbaservaticn, in that

the researcher not only becomes & member of the group being locked
at, bt alspo tries to intervens and change the zituation being de-
fined as the research problem. This method is used s lot in
commmnity resesrch, where workers sst oul io identify problems of
all linds, and %77 %0 seive them at the szne fime. A lot depends

‘roumstances and the skilis of the zciion

(”J

on the specific

T L LA 00, S S R e 3 A%
regesron that is sssgciatsd with publ

i¢ cmepaigns

regesrchsr., W

of one scrt oy anot the acticn-research type.

:.*

Content analysis is primarily s method of analysing decuments and

information of ope sort or agother, It zan be spplied as a method of

analyasing int r the answers fo ifems in z guestionnaire

such things as the
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Most freguently it would

wress, or working out the

;7 probism in eouncil
discussicns. You bresk down the ares you sre investigating under
varicus hesdings on the basis of a preliminsry suslysis of your source

material, and thesn check of " the amount of spooe or coversze devoted

to each heading.

Croup discussions

Another way of feckiing a8 preoblem is by group discuasions. This

preliminary 2fagss of 3 g launching & product, You

v

select & group ¢f pople,

UEIoRILate and
b2 L §

voview - what the

then lead a discussion arcund the o




2.2.7

Participants like or dislike about product X, for instance. Your aiﬁ
is to bring together as full a range of diverse viewpoints as
possible, helping the discussion slong, and generaily noting what is
said, This can be a good way of starting a survey, getting a general
idea of the full range and diversity of the variables or issues

invelved.

Most of these other research metheds produce material that is richer
and more qualitative than that produced by surveys. They usually
involve looking at smaller groups of people, sometimes things, in
greater depth. A survey enables you fo cover a larger number of
people systematically, and bring together information on a wider
range of subjects and issues. ‘'Qualitative' research will suggest or
identify the presence of influences and relationships, while a survey

will go some way towards revealing their extent.

Another method is the inspection of documentary sources, and this

may be relevant even if you have decided that the survey method is
the most suitable. You can obtain a lot of data and information from
a systematic inspection of documents and any other recorded source of
information, Combined with content analysis, you could explore the
coverage of an issue in council winutes or parliamentary discussions,
for example. More usually, this kind of work will be involved in the
preliminary stages of any survey -~ reading the literature, getting an
up to date perspective on a particular problem, developing a
theoretical anproach and building up your background knowledge of the

question.
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Standard spurces

4 final source of information rx te your eventusl decision
whether to zo oul and do a survey, is provided by variocus national

standard surveys, and survey archives. Some ol thts woerk, cther

Lo the work you plan to do.

previous surveys, may o8 of

It is worth invesbtiguting tb ces, uniess you are certain that

your proposed resesrch 1s abpoliutely uoilgue and original. There is a
vast amount of previces waterial - why go o all the trouble of doing

2 Io% of the work

a8 survey,

already?

1 UK. Census 1891, Thias was the Tiret pationsl census to be fully

both in

cemputerized, and a

rinted form and magnetic Sane.
] 5

put oun an oanrual basis,

2 The Geneysl Hous

to ksep up to date s @uercl nicture 0i Tiving paiterng vetween

the 10-y=ar censugses,

; 7 e Y T s B ows menrar Byt A A
&} Infermation on these 2 sourees iz svellable from OPUS,

t. Gatherines louse, ! ‘ngsway. London WCZ. They alse produns a

i
i

aumber of publications. dizmsts o Findings from govermment

4 Government stsiistice. larves renge of publicatiorns on all sorts

of aspects of oili nd official statigtics.

Government Statistics - o bdrief guide to sources’ is published

by the Central Sfatist

(¥

Sftice, GO0 O30 Section, Greal George

3 H VR e Tement o o e i -
md other sovervment puniications




(oA

are available from Her Majesty's Stationery Office (HMSO)
49, High Holborn, London WC1V GHB (Callers Only)

PO Box 569, London SE1 9¥H - Handles Mail and Telephone Crders

1Social Trends' is published yearly and contains a wide variety

of information, drawn from major governmental sources including

the Family Expendifure Survey, the New Earnings Survey and others.

The SSRC Survey Archive at Essex University is a '‘data-bank! of

various surveys {about 1400 altogether). The data is stored and
supplied in computer-readable form, together with the code bock
which explains how the data-set is organised and coded. So it is
possible to carry out secondary analysis of data that has already
been coliected. You can get details from: SSRC Survey Archive,

University of Essex, Vivenhce Fark, Colchester, Essex C04 35Q.

There are many other sources of survey material -~ other data-
banks, publications, international statisticai digests,
international survey archives. You chould be able to follow
these up through pursuing other sources like the S5RC Survey
Archive. At some point you will save yourself a lot of time and
trouble if you have a talk with a professional, a survey expert

or someone who knows the subject with which you are concerned.



2.3

2.3.1

Different Survey Methods

Assuming you have looked at all the various methods and decided on a
survey, how are you going to set aboét it? When talking about
sﬁrveys. we are usually thinking of some kind of pre-planned
questionnaire, either to be filled in by the respondents themselves
OR by somecne going out and interviewing the informants. The
distinction between self-completion OR personal interviews is most
important and making & decision about which approach to use is one of
the key decisions you must make when planning a survey. The postal
survey is the most common form of self-completion methdd, and there
are other variations on both self~completion and interviews which may

be less cumbersome and more appropriate to your needs,

Postal surveys

Instead of using interviewers, the questionnaire is sent to the
informants by post, with a covering letter explaining the purpose of
the questionnaire and asking for their help. They fill in the
answers to your questions by self-completion, and then return it to
you by post, The main advantage of postal questionnaires is that
they by-pass the interviewing stage, perhaps saving time and expense,
and avoiding the necessity of finding and training people to sct as
interviewers. Relying on self-completion, means the information you
get is less full and reliable than it would be with an interviewer
going out and talking to the respondent. The main drawback with
postal questiommaires is the response rate, which can be much lower
than the rate of reply which interviewers can achieve. Response

rates for postal questionnaires used to be arcund the 70% mark,

= 56 -



Nowadays, perhaps because people have tired of filling in
complicated forms and questionnaires, the response rate is much more
likely to be around the 506 mark, Obviously, failing to cover
around half your desired sample intrcduces a considerable level of
bias and distortion into your eventual findings. There are one or
two things you can do to keep up the response rate - sending
reminders and repeat questiomnaires after a certain time periced and
enclosing pre-paid reply envelopes etc ~ but your success rate will
always be limited by the absence of any direct contact with the

informants.

Since postal questionnaires have to be completed by the respondents,
they must necessarily be kept simple and more straightforward than
they might be if you have interviewers to guide people through them.
They also assume a comparatively high level of literacy on the part
of the people filling them in. Remember that in some inner city
areas as many as one person in three will either not be able to

read the questionnsire or won't speak English. Nor can you

guarantee that it will be completed by the person to whom it is sent.

Postal surveys are worth considering, especially when you don't
possess large funds and rescurces to put into interviewing. If you
can get by with a less representative sample, and you can keep your
questions short and simple, they are certainly ome of the nost
practical ways to collect infermation. One variation worth
considering is the use of interviewers to deliver and collect self-
completion questionnaires which they can help with in cases of

difficulty.

% 27 =



The various stages of a postal survey are shown in the accompanying
diagram, taken from 'Survey Research Practice' by Gerald

Hoinville, Roger Jowell and Associates,

THE STAGES OF 4 POSTAL SURVEY

Address and serial l Prepare guestion- !r Prepare siamped "r Pre ]
number labels and | | naires and ‘ addressed ? e p'!!n: :
attach to outward | | covering i return i (,IL;L’;:LS )i
envelopes ; fetters i envelupes { ' svant) ¢
e s 4

\/f / //

Enter serinl number 1
from labels on i i
ahe 3 i -
1

questionnaives and
on covering letter

"""" S, FF

fusers questionnaires, covering
ietters, {incentives) and return
cnvelopes inte catward envelopes
!
cncort e i
b |
Seal and stamp i

cutward coveiopes J

o
(]
o

TP S
{ Book ia M Mail Ist temunder o
comp_lettd . 0 [0 non-responcents
Guastion t.ares
i against sampie . Mail 2nd reminder
; sertal numbers to non-respondents
-/’/’ o~ ——
e —_—

Prepare final
response summaries

Transfer questionnzires
to data preparation staff

{this disgram is teken from Survey Research Practice by Hoinville, G.

and Jowell, R. and associates, Heinemann, 1978, page 140)



2.3.2

You can see that postal surveys involve 3 considerable amount of
paperwork and typing. If your sample is a large ome, you may have to
consider some sort of paid secretarisl assistance to cope with all
the addressing of labels, matching of code numbers, checking of

returns, and general paper woark.

A telephone survey is carried out over the telephome. If your sample

is not too large, and you can keep your questions short, easy to
angwer, and few in number, then this can be a very effective method.
You simply sit at a desk with a list of prepared questions, and write
down the answers as you phone your way through the sample. You could
use such a method to survey differenit views of policy bodies towards
a specific issue - for imstance, the sttitude of different trade
union organisations to some policy propesal. The number of questions
you can ask will of course be limited by the length and nature of the
phone call. Your sample will also be restricted - it has to be
people with telephones. You cannot use this method for a general
survey of individuals, selecting a sample from the telephone
directory a&s people with phones itend to be better off and poorer

people would be under-represented.

It's a good method for surveying opinion leaders, like officials and
various organisational representatives, who are paid to answer
telephones. It is also appropriate as a rough and ready survey
method, especially if representative sampling criteria are not your
main concern. You could use the method to survey a group of people
in the local community affscted by some proposal. You might have
difficulty getting hold of the telephone numbers, though one

possible sampling method could be to use random 4~-digit numbers with

B
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2.3.3

known exchanges in the particulsy avea.

Telephone surveys have been uszaed {g ;a“vey individual informants,
eagpecially to follow-up & previous interview or postal
questionnaire. Tt is rather an intrusive method, giving the
informants 1ittle warning and no time to prepvare themselves to

answer questions.

Desk research, of which telephone surveys are one type, refers

generally to any kind of survsy you cesn carry out Just sitting at a
desk. This would fnclude surveys of s¢urce materials, previous
literature and published materials, official bodiss you can contact
on the phone, and 50 on. Such iuguiries ovviously take up much less

resources in time and m

The range of problems that can be tackled is ilimited and you have

rhoyeur soureces of information. When

cid Y

very little diveci coulsct
using documentary socurces, or materisl cellectsd oy other
researchers, you are depsndsnt on the metheds that other people have
adopted, end limited by the sasumptions they might have made when
carrying out their originsl research. Thess restrictions apply
particulerly with official statietics, and you need to consider the

purposes behind the collectiicr of information by official bodies,

Government statistics coften appeer %o hesve an accuracy that is not
Sustified in praciice, since the information is cellected primarily
by agenfﬁ of official bodies, with particulsr policies to pursue,
Mpures on unemplogment, for sxesple, are pyeturned by clerks in

employment offices and may refiect more = meal to apply official

rulea and regulaiicns concernice unanpioymens benefit, rather than



the disinterested collection of information about levels of
employment. Crime statistics reflect only those crimes reported to
the police or to insurance companies and cannot be taken as

accurate measures of criminal activity.

2.3.4 Omnibus surveys

There are a large number of atandard surveyr carried out at frequent
intervals by market research agencie<.  They caver various general
aspects and are v.ed in the nain by comrercial firms wanting
information about the market size of consumer products, Such
surveys can be used, however, for attitude research. Different types
of sample are used, but reprcsentative national polls are most
common. The results of such surveyé are made available to whoever is
interested and can afford to pay for them - they don't come cheap.

If the information you want can be obtained from asking just one or
two questions, it is possible to piggy—hack your question(s) on to
one of these wider surveys. It can »rove expencsive - typical rates
are £100 per question, more for guestions requiring 'open-ended'

responses.,

You could explore questions of opinicn -~ for instance, the extent to
which people were in favour of cranging the law on abortion or
keeping it as it is -~ hy huying space for your gquestion 6n one of
these surveys. The main advantage is that your question can be
asked of & much broader sanple of informants than you would be able
to get with just your own resources. Information on omnibus

surveys can be found in the Markei Research Society Newsletter.



2.4

Professional Research Agencies

You may be thinking of employing a professicnal research agency to do
all or part of your survey for you. What kind of services do they

provide, and how much does it éost?

There are over 200 organisations in Britain which offer some form of
survey research service. Many of these are small and mainly active
in the commercial or market research area. The larger commercial
organisations, such as NOP, Gallup, RSGB. RSL, are able to offer a
much wider service., In general terms, they can do almost all your
proposed survey - uesigning the questionnazire, interviewing and
fieldwork, processing and analysing the data, and report writing.
Often pecple employ professional research organisations to carry out

Jjust one or two stages of a survey.

This means you design and produce the gquestionnaire. They do the
typing and printing, the interviewing, coding of replies, and
produce a set of data, usually punched cards, for you to analyse.

Sampling can be deone by the sgency or the client.

There are several advantages in using professional interviewers.
They are experienced, they know what they are doing, and you don't
have to concern yourself with any of the fieldwork problems. The
main disadvantage with using professiocnal interviewers is the cost.
At the present time of writing (Autumn 157G} one interviewer day
coats £25 for between three and four interviews, This means a
sample of just 100 cases, which is small, would cost in the region
of £1000. A larser anid more representative sample would cost more

accordingly.

A
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If you also use research agencies to design the questionnaire, you
will be buying what is called 'executive time', and this is costly -
around £25 per hour. If you can get the money it's often worth it,
provided you are very specific about what you are buying. Many
reople doing surveys would prefer to do it themselves anyway if they
have the capacity, because it gives even more contact with the

problem area and the respondents.

The Survey Hesearch Unit at the Polytechnic of HNorth London is
particulariy well-equipped to advise on ressarch agencies and

costing.



2.5 Planning the Research Programme

By now you should have made the basic decisions about whether to do a
survey, the type of research method you are going to use, the range
of questions you intend askiﬁg, and the general scope of the study.
You reed to start planning a programme, a time table for doing the
survey. There are a considerable number of things that need to be

done and they will have to be coordinated.

251 Going over the basic stages, once more:

(l) defining the research problem

(2) settling on a target vopulation

(3) choosing between self-completion QR personal interviews
(4) selecting a sample

(5) getting permission

(6) designing a questionnaire

(7) selecting pethods of measurement

(8) wording the questions

(¢)  piloting

(10) orgarnising the fieldwork - interviewing
(11)  checking, editing and following up replies
(12) preparing and vrocessing the data

{(13) analysing the findings

(14) writing up the results

2.5.2 At the planning stage, it is important to make a number of decisions

that will shave the overall scope of the survey.

How many questions are you going to ask? Is it to be a long

- 35 -



interview, oxr a short cne? How many people do you want to
interview = how big should the sample be? Is there a deadline for
completing the work by a particular date? What sort of results do
you want, and how are you going to analyse them? These decisions
will be determined by the resources you have at your disposal -~ the
amount of time you have, how much money, if any, you can afford teo
spend, the number of people to do the work., If you plan carefully,
you should eﬁd up with a timetable for the research, & list of dates
for each stage of the proposed survey. If you have never done a
survey before, your timetable will probably be very unrealistic.
You ought to seek advice from some experienced source, such as the

Survey Research Unit at FNL.

= B -



2.6

Getting Permission

It may be difficult te cbtain access to the set of people you propose
to survey, depending on the nsture of your research. You may find
that you need the help of an official body = the local town hall, the
rating office - to get a list of names from which to select a sample.
To carry out the interviewing may require obtaining permission from
other authorities snd official bodies. This will certainly be the
case if you plan toc survey people within an institution like a
school, a hospital, or a factory. Attempts to cross boundaries into
the territories of established professionals such as lawyers,

doctors and educationalists will frequently meet resistance and
non-cooperation. Dealing with official bodies and getting

permission ic something you have to stert working on right at the
gtart. It is no use leaving it to the last minute. Otherwise you

will end up with a brilliant questiomnaire, but no—one to use it omn.

You should also inform the local police if you are going out to
interview the genersl public. Interviewers should carry

identification cards so they can establish their credentials, with

fieldwork dates.

.,.3'?..,



The Results vou Can Lxpect

Most of the information you collect by survey research will
eventually finish up as numbers, even if it is collected as words or
sentences. Your results will be mainly in terms of the numbers of
people with various characteristics, the proportion of people with a
particular characteristic, or helding a specific opinion or
attitude. These proportions will usually be expressed in terms of
percentages of the total sample -~ 30k in favour of X, 50% against,
and 20% undecided. Sometimes you will want to work out a few basic
statistics like averages ~ average earnings of a group of people,

everage amoun?y of time spent looking after children etc.

Don't be worried about statistics. some social surveys produce
findings expressed in terms of highiy complex statistical analyses.
It is most uniikely that you would want fo use these high-~level
statistics., They are someti- -8 used inappropriately by social
acientists, anyway, on data collected with insufficient rigour for
the mathematical assumptions on which the tesis are based., A good
survey can usually present the findings of even the most
complicated analyses in simple percentage tables cr clearly drawn

graphics.

4 final word on numerical findings. Nothing is more boring to read
than a report consisting entirely of numbers, percentages, graphs
and tables. When writing your report, you want to be able to call
on plenty of descriptive and interpretive material. +hen carrying
out the survey, you should seek to combine other research methods

with the basic survey methods. Keep a diary to note aown thougnis



and impressions during the course of the survey. As well as
munerical data, use obmervation to record the impressions of the
people conducting the interviews, Use open-ended questions to
allow respondents to express themselves — note down any insights,

ideas, comments that the informants themselves may have.

- B



Computers

Most discussiong of survey resesrch, including presentations in the
gstandard text-~books, assume that you should end up analysing your
survey on & computer, either from punched cards or from data iyped

directly on to a msgnetic storasge device.

Should you use 2 computer? The short answer to this guestion is NO.

At lezst not unless you have to or have sccess to peovnle who know

what they are doi

1 Computers are exirzmely expensive %0 run. The only way of
getting free zccess to a cowwuter is if you are attached to an

institution, usually an scademic ingtitvution, which has its own.

position and don't have

Most pecple sre not

the ontion.

to vse computers and this 211 takes time
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data. It may alsc mzke sense to use a computer if you are
carrying cut 'repeat' surveys, though these are usually

confined to large agencies doing commercial research.

5 For a community-based sufvey, the sample size is likely to be
leas than 500 and it is quite realistic to envisage
calculating the basic findings by hand. With.a short
questionnaire and a sample of 100 to 150, it might take two or
three people a coupie of weekends to work out the results, just
sitting on the floor amidst a heap of questionnaires. It may be
boring work, but it will save you the effort of setting out the
data to be punched Tor the machine, drawing up coding frames,
travelling backwards and forwards to the computer centre,
getting programmers to run analyses for you {which will never ue
quite what you had in mind anyway ), waiting for computer jobs to

work, worrying when the computer breaks down.

The extra work involved in data management for computers is only worth

the effort in particular circumstances, when there is a large amount

of information or when you need to undertake complex statistical
analysis. For the majority of small-scale sample surveys &

computer is not a necesaity.

If you are in doubt.about computers and need some advice, talk to the
Computing Service or the Survey Research Unit at PEL. If you want to
¥know a little more about what computers involve, a good introduction
is:

Hy, R.J. Using the Computer in the Social Sciences - a non-technical
introduction (Eilsevier, 1977}
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attitudes to proposed changes in secondary school education. So the
target population was parents of schoolchildren. But it had to be
parents of schoolchildren in the particular area, and the children
had to be of the age groups that would actually be affected by the
changes, In the end, the target population became the parents of
4th year primary schoolchildren in a particular London borough.

When the survey came to be carried out, they still had to decide
whetner to interview both parents, or just the mother or the father.
Putting the survey into practice involved being much more specific

than 'schoolchildren's parents',

‘The problems are not so great when looking at general populations of
individuals and households. But problems of definition invariably
crop up when you try to home in on specific groups of people.

Groups of workers - are they to be selected by work place or
occupation? Should part-time workers be included? Residents in a
street - do you include occupants of shop premises? People's use of
a children's nursery - just the parents of children attending, or do
you include people who would like to be able to send their children

to it?

Becoming clear about the population you are studying is part of the
process of defining the question you want £o investigate, and is one
of the problems to be clarified at the planning stage. The main
practical difficulty that will have to be tackled is obtaining the
1ist of names of the people in this population, so that you can

select a sample.
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Sampling Frames

These are listings of the fotal vormulation group which are used as

the basis of selection of the individual members of the ssuple.

If the group you intend surveying is hard to identify, it wmay prove
extremely difficult to get a list of names, or to gain practical
access, It depends on the particular problem you face, and your own
ingenuity. You may want to do a survey of the housing nesds of
single homeless vecple in a particular srea. How are you going to
find such pecple? Local housing devartments don’t keep reccrds of

this kind of housing nsed, ceriainly nct up %o date rscords, and

4]

people don't walk around with badges amnnouncing they are single
homeless people., In practice, you could =nd up by doing a survey of

visitors to & housing advice agency - not guiite the same thing.

With many ftarget groups there are no liszts of names available to act
as frames for the selection of an appropriate sample. You have to
use other methods — questioning every tenth person coming through the
door of zn advice agency, for insiance; stopping individuals in the
street possessing certain charascteristics that meel pre-determined
sampiing criteria - eg black teenagers, if you wanted to find out

about ‘sus laws'.

There are several standard sampling Irames which you can use to get a

general sample:

1 The Electoral Register provides the nawes of individuals over

the age of 18 and their addresses, listed by voting districts -
ge

s

wards and conshituencies. The Zist of voters in a ward is= s



good frame for selecting a local area sample. You can usually
get a copy of the electoral register from the local town hall.

A drawback with electoral rolls is that they are only brought up
to date once a year, and even then they are not very accurate.
Large numbers of people can get omitted from the register - in
some inner city areas with very transient populations, as many
as 30% of those entitled to vote get left off for various

resasons.

Rating Records kept by local authority Housing Departments list

all separately rated dwellings. They can be used to obtain a
sample of households, but you have to remember that some

separately rated dwellings contain more than one household.

National Insurance Records kept by the DHSS provide a national

listing of insured workers. Of course these lists are not kept
up to date and don't include many peopnle, especially women, who
work but do not come under the National Insurance scheme.

Useful for tracing people who might have changed their address

during the course of a longitudinal survey.

Other listings. Many institutions, like clubs and factories,

keep lists of their members or the people who work there. These
provide natural sampling frames, provided you are able to get
the cooperation of the people in charge. People in authority do
not like releasing the names and addresses of people that they
feel 'responsible' for in some way. You will have to be very
persuasive and convincing about assursnces of confidentiality.

Don't expect much help if your research objectives are likely to
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3.3.1

The Ideas Behind Sampling

When selecting a sample we usually aim to ensure that it is as

representative as possible of the wider population group. This is

so that findings about the sample group can be generalised to the
larger group - within certain limits the results from the sample can

be said to hold for the population as a whole.

Representativeness

When you select a small sample from a larger population group, you

introduce the possibility of sampling error. The group you select

may not be typical of the wider group you are investigating.

Perhaps because of the manner of their selection, they may share
certain characteristics which involve aspects of the research
problem. Your survey could end up producing a very distorted
picture. VFbr instance, in a survey of problems of tenants living in
a block of flats you might decide to visit every fifth house. But
it might héppen that because of the physical design of the flats

these turned out to be all the flats next to the Lift-sharlt.

So, surveys strive to ensure that the samples they investigate are
as representative as possible of the group being studied. Ideally
each individual member of the population should hsve an equal chance,
or probability, of being chosen for the sample. Of course there
will always be an arbitrary element in the selection of‘a gample.

But generally speaking, its representativeness will reflect your
preparation, the care with which you identify the target group, and

the particular method of sample selection you adopt.

g



3.3.2

3.3.3

Bias

A saxple which is not representative of the population is said to be
biased. A sample which is known t¢ be bizssed can sometimes be

useful if sufficient is known about the blas to make an allewsnce for
it, or it can be used to set an upper or lower Limit to some
population value. Somefimes we deliberatsly select samples which are
biased in some way -~ for instance to cowpere the opinicns of two
differing groups on sowe issue., Blasing the ssmple in {this way

should heighter the contrast thet we hope fo dsmenstrate.

However, you must be on your gusrd for bias which arisss for
unintended reasons. Problews vou have overiosked or assumptions you
might have made, at this svspe of definipng the problem snd planning

the survey, might emsrpe as eventual bias in your results

Sampling theory

This is a whole body of complex statistical and mathsmatical
reasoning whicn aims to gquantify the degrse of vepresentativeness
and error for a pariicular sampie. On the basis of ceritzin sample

the pooulation, The known

characteristics, its sige, ithe size o

it is possible to

derive precise mathematicsl sstimsies ¢f the accuracy of survey

findings and the degree of errer involved in generzliising such

findings to the pspulation gz@uﬁo

You do not need to learn the mathemetics of sampiing theory. They

are complicated, and it 1s bevong the scops of this handbock to go

into detalled sxplanations of Provided you
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have some mathematical skill - have some idea of what algebrs
involvesa, for instance - you could look at any basic introductory

atatistical textbook. Simple and useful is: 'Facts from Figures'

by M J Moroney (Penguin, 1962). But you do not have to understand
statistics to carry out a simple small-scale survey. Sampling
theory is sufficiently complex to leave you feeling very confused.
It is sufficient to be aware that the findings of sample surveys
are only estimates or approximate measures of popuiation varisbles.

In no way are survey results exact.

A couple of terms from sampling theory, wiich might be useful to

know:

3 Significant levels

Survey findings and results are frequently presented aa
statistical conclusions, said to apply'at particular levels of
significance. Usually, it is the 55 level of significance that
is mentioned, but sometimes significance levels of 1% oplp.r%

are chosen. These measurec reflect the level of chance, the
probability that the sample-based finding represents at&gél
measure of the population characteristic, and that you didn't

get the result by chance.

At 5% significance, you could get the result by chance 5 times
“out of 100, So 95 times in 100 the finding would be a

reliable estimate for the population group.

At l%, you could get the result by cnance 1 time out of 100G, so

99 times in 100, the finding would be accurate.

Ay



At 0.1%, you could only get the result by chance once in 1000

occurences, 50 999 times in 1000 the finding would be accurate.

Confidence intervals reflect the degree of approximation in-

volved in survey findings. They attempt to put precise
mathematical limits to pessible error. You may have noticed
recently that Election Polls have started to publish confidence

intervals with their forecasts. Usually something like:

CONSERVATIVES LABOUR CONFIDENCE INTERVAL
{at 5% level of significance)
37 a2t TR

What this means is that 9% times in 100 we can be certain that
the true figure for the provortion voting Conservative might be
anywhere between 37% plus or minus 3%, i.e. between 34% to 40%.
Similarly, Labour lies between 39% and 45%. In this case, it
geems that Labour has a lead over Conservatives, but in reality

it could be tile other way round.

Confidence intervals are s measure of the error involved in
taking a sample, reflecting the degree of chance involved in

selection procedures.
Randomness

Sampling theory statistics.-like confidence estimates, and
significance levels, are based on the fundamental assumption that
seampies are selected randomly from the population group. The
principle of randomness is the mathematical ideal which

researchers aim at to ensure representativeness of the sample.
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But in practice, real samples are very rarely selected at
random, there is usually some other principle involved. Many
researchers, even highly reputable academics, do not fully
understand the statistical basis of sampling theory. They
present precise statistical conclusions and attempt complex
statistical analyses which are often totally unjustified by the
sampling procedure they have employed. To the extent that
samples are not selected randomly there is a greater
possibility of error, and statistical findings which are based
on tests which assume randomness can be inappropriate and

misleading.

-



Size of the Sample

Bew big should the sample be? Given the ideas that lie behind
sampling, what criteria should you adopt when producing a sample?

What methoeds are there for choosing a sample?

Sampling is a matter of compromise. There are no hard and fast
rules. On one side, you want to be sure that the sample is
representative and free of bias. On the other hand, you are
constrained by the nature of the problem and the resources you have
for doing the survey - time, money, the amournt of work you can put
into the research. Deciding on the size of the sample is a

praciical decisicn, you have to take for yourself. Obviously it
shouldn't be too smwall or it will not be at all representative. If
your sample is small, then the size of sube-groups within it will tend
to be very small and more likely to be unrepresentative., It
shouldn't be too blg otherwise you will not be able to handle all

the work. Above a certain minimgl size the law of diminishing returns
sets in. 4 sample of 400 will be more accurate than a sample of 200,
but it won't be twice as accurate, and the exira precision may nct

be worth a doubling of effort to obtain it.

Az a2 rough guide, genersl national samples are rarely larvger than 1000
cases. Itfs not very likely that you would attempt that kind of &
survey. Mor a smell-gscals survey, the sample size depends on the
total size of the population. If numbers are swall it may be

posaible to interview everyone, in which case you can forget about
sampling. With larger groups, a sample size of between 100 and 200

is not a bed figure to aim at, Large encush to be representative -



not too many to create too much work. Suppose you wanted to survey
people living on a housing estate with about 600 dwellings - if you
visited every third flat, you would end up with a sample of about

150, allowing for non-response, people being out, etc.
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3-5

3.5.1

Sampling Methods

There are a variety of ways of choosing a sample. They rely on
different applications of the princirpies that lie behind sampling,
as well as nractical considerations. They all have relative
advantages and disadvantages. The method you adopt will depend a
great deal on your target population, the ease with which its
members can be identified, and whether a suitable sampling frame is

available,.

Simple random sample

Random sampling is that method of choosing a sample so that each
member of the population has an equal chance of being selected. In
staetistical terms, this ig the purest type of sample ~ randomness
maximises the chance of the sample being representative and
minimises the pessibility of tize entering in to the selection of

¢cHaes,

It requires a sampling frame which is reliable and up to date.
Selection is usua11§ made using a random number table (see the next
page). This consists of a series of randomly generated numbers.
Tou start by picking a pin in the tsble. Suppose you want to
select a sample of 100 from a population of 1000 individuals, which
vou can number in some way. Let's say our first number is 896
(underlined) - reading across we get 896, 527, 843, 092 and so on.
The pumbers give the menbers of the ssmple and you continue until

ou have g total of 150 cases.
¥
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Random Sampling Numbers

2017 4228 2317 5966 3861 0210 8610 5155 9252 4425
7449 0449 0304 1033 5370 1154 4863 9460 8449 5738
9470 4931 3867 2342 2965 4088 7871 37s 4864 0657
2215 7815 6984 3252 3254 1512 5402 0137  .3837 1293
9329 1218 2730 3055 9187 5057 5851 4936 1253 9640

4504 7797 3614 9945 5925 6985 0383 5187 8556 2237
4491 9949 8939 9460 4849 0677 6472 5926 0851 2557
1623 8102 1996 4759  + 8965 2784 3092 6337 2624 2366
0450 6504 6565 8242 7051 5501 6147 8883 9934 8237
3270 1772 9361 6626 24N 2277 8833 1778 0892 7349

0364 5307 4295 8139 0641 2081 8234 5150 3908 2142
6249 9000 6786 9348 3183 1907 - 6768 4903 2747 5203
6100 9586 9836 1403 4888 5107 3340 0686 2276 6857
8903 2049 2874 2104 0996 6045 2203 5280 0179 3381
0172 3385 5240 6007 0671 8927 1429 5624 8579 3196

2758 4979 3434 3222 6053 9117 3326 4470 9314 9970
4905 7448 1055 3525 2428 2022 3566 6634 2635 9123
4974 3725 9726 3334 4223 0128 5958 9269 0366 7382
2028 2243 8808 1985 0812 4765 6563 5607 9785 5679
4887 7796 4339 7693 0879 2218 5455 9375 9726 9077

0872 8746 7573 oo 2707 0520 3085 2221 0467 1913
9597 9862 1727 3142 6471 4622 3275 1932 2099 8485
3799 5731 7040 4655 4612 2432 3674 6920 7210 9593
0579 5837 8533 7518 8871 2344 5..28 0048 5623 6645
5585 6342 0079 9122 2901 4139 5140 3665 2611 7832

6728 9825 6836 2472 0385 4924 0569 6486 0819 9121
£586 9478 3259 - 5182 8643 7384 4560 8957 0687 0815
4010 6009 0588 - 7844 6313 5825 3am 1847 7562 5221
89455 Bg48 9080 7780 2689 ' B744 2374 6620 2019 2652
163 7777 2320 © 3362 © 6279 2903 ans 5637 ° 1309 4716

6400 2604 5455 3857 9462 6840 2604 2425 0361 0120
5094 1323 7841 6058 1060 8846 3021 4598 7086 3689
6698 3796 4413 4505 3459 7585 4897 2719 1785 4851
© 6691 4283 6077 9091 6030 7862 5766 7228 0870 9603
3358 1218 0207 1940 | 2129 3945 9042 5884 8543 9567

5249 2016 7240 7305 5090 0204 9824 . 0530 2728 2088
7493 9399 7840 7947 9692 4558 4037 £97v 8441 7462
5026 5430 0188 6957 5445 6988 2321 05683 9344 0532
4946 6189 3379 9684 2834 1935 2873 3959 5634 9707
1965 1344 7839 7388 6203 3600 2596 8676 6790 2168

6417 4767 8759 8140 7261 1400 2828 5586 2338 1615
1843 8737 6897 5656 5795 0188 1189 4807 4260 1192
6558 6087 5109 9661 1563 6681 6688 4475 371 2888
7980 3100 8114 8569 3176 4315 4593 6478 3453 8802
0723 0015 5905 1609 9442 2040 6376 6567 3411 9410

8008 1424 015 9546 3032 3319 0014 1928 4051 9269
5382 6202 2182 3413 4103 1285 6530 0087, 5630 1548
9817 2615 0450 7625 2033 5484 3931 2333 5964 9627
0891 1244 8240 3062 4550 6454 6517 8925 5944 _ 9985
3721 4677 8487 6739 8554 9737 3341 1174 9050 2962

Each digit is an independent sample fram a population in which the digits 0 to 9 are equally likely
that is each has a probability of v%.
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345.2

It is unlikely that the survey you wish to undertake will require
the selection of a purely random sample. The procedures apply more
to surveys involving rigorous statistical analysis where the
agssumption of randomness may be crucial. This might be the
procedure adopted for some method of quality control for a factory

product.

Systematic sampling

1 This methed is the one most commonly used in practice,

particularly for general social surveys.

2 It is probably the best method fto use for selecting semples for

most small-scale community surveys.

It requires an adequate sampling frame, but you do not need a
random numbers table in order to select the cases. If you wanted a
sample of 100 cases froﬁ a population of 1000, the principle of
selection would be based on the idea that you need to select 1 case

in every 10, This gives you your sampling ratic. Starting at the

beginning of the sampling frame, you randomly pick an individual
from the first 10 cases, perhapa by eticking a pin in the list.
This gives you the first case, number 3 for instance. Then you
gimply proceed down the list systematically seiecting every tenth
case: 3, 13, 23, 3% ete, This method could be used to select a
sample of households on a council estate, or a sample of workers on

a factory pay-roll.

The big drawback with this methed is thet you must be on your guard

against any possible cordering effect within the sampling frame which
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could lead to systematic bias. A recent survey of the heating
requirements of tenants on an Islington estate started by deciding
to sample every third flat. Because of the physical layout of the
buildings, and the way the flats were numbered, they quickly
spotted that in some blocks this meant that only flats of a
particular design were being included, and other designs which
might be expected to have some influence on heating problems, were

being systematically excluded from the sample.

For practical purposes, systematic sampling is the best method to
adopt if you are planning a general social survey. You can use a
sampling frame like the Electoral Register for a particular

locality, and work your way down the list of names.

Stratified mampling

This involves dividing the population into layers, or strata,
according to some characteristic related to your research question,

and sampling within the strata.

Instead of looking at the total population, you may be more
interested at locking at particular groups within it, and base your
samples on these smaller groups. For instarnce, you might want to
compare age groups — 10 - 20 years, 30 - 40 years, and over 60's.
Surveying workers in a factory, you might select different
occupational strata from which to sample ~ cleaners, supervisors,

managers.

Population can be stratified '‘proportionately' according to certain

characteristics deemed to be important, or to preserve the overall
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relative balance of each group. Alternatively they can be
'disproportionate’, being selected by zome system of ‘weighting!'
that produces a sample distribution related to the objectives of the

study.

A problem with stratifying is that some of the sample groups within

the strata may become too smsll for results to be meaningful.

3.9.4 Cluster sampling refers to any sampling procedure in which

population numbers are grouped together in clusters of which only a
sample are selected for the study. First of all, the clusters are
sampled -~ then from each selected cluster, simple random samples ,

or systematic samples are drawn.

All kinds of organisaticons and institutions provide ready-made
clusters -~ hospitals, schools, facteries, towns, streets, different
types of housing. Politicsl polis study veting intentions during
General Elections by drawing their samples from populations
clustered in particular wards and constituencies, These are
selected according to certain criteria so that they are
representative of the overall national picture ~ class composition,
age structure, urban and rural differences, tneir previous role as
predictors of overall voting patterns, are some of the character-
istics taken into account. A survey of cnildren in care might

select particular types of children’s homes as clusters to be sampled.

Cluster samples tend to produce a greater degree of uniformity within
each cluster ~ working class wards and middle class wards, for

instance. But there is glways the possibility of whole population

-~ 58 .



3.5.5

groups being excluded from the sample. This can lead to greater
sampling error, and your findings have to take account of this
increased distortion. The main advantages of cluster sampling are
that you do not require a sampling frame for the total population,

and it is usually quicker and cheaper than other sampling methods.

Quota sampling is used a lot by market research organisations to

test consumer reaction to commercial products. It is based on the
selection of the sample by the interviewers, to meet certain
specified category requirements. Quota requirements are established
by a preliminary analysis of population characteristics which ensure
representativeness in respect of certain definitional characteristics
considered relevant to the study. The interviewers have to select
target numbers of people for the sample {quotas), according to these

predetermined criteria.

A typical quota sample might be based on characteristics of sex, age,
and social class or occupational level. This 16-cell design would

give a sample of 180 cases.

AGE
SEX | UNDER 20 | 20 - 39 | 40 - 59 | ovER 60
MEN 12 12 10 . B
- 10 6
OCCUPATIONAL = MEC, | WOMEN 2 L
LV, C,DE | MEN 16 16 12 6
WOMEN 16 16 12 6

o BY



Politiecal pells, after cluster sampling the voting wards, often use

=5

quota samples to obfain a given numbsr meonie aceording to sccio-

sconomic characteristies such a8 sex, age =znd class,

Because peorple in the samples are selscied by the interviewers,
selection depencds rnot ourely on membership of the population being
studied, but will be influenced bty the views and prejudices ¢f the
interviewer. Thisg can give riss o many kinds of distortion ard bias.
People who live in isoiated housss or remcis country areas, people
with fierce-locking Alsatian dogs in their gardens, are less likely to
be selected. To cut down on leg-worlk, interviewers are wore likely

to choose people living in areas with well-defined social class
characteristics. People living in tnese arveas will be over-

represented in the sarple, people living in wmixed characteristic

areas under-representad.

The advantages of guote sampling sre tanat i1t is sivpls, rapid, and
cheap. You don't need a sampling frame and once you've settled on
the selection criteria, you can forgei shout sampling and leave the

problems to the psople doing the interviewing.

Disadvantages are that it can mean a lot of leg-work for interviewers.
It is not as easy as it looks to mest guota targeis - an interviewer
can be left trsmping the streets trying to find a single middle-class
man over 60, for instance. The statistical concept of ‘sampling
error! which defines how much confidence you can place in the
accuracy of the Tindings, dves nol reslly apply to quota sampling.

meely, and it is uot
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3-516

survey findings.

Voluntary gampies and snowball samples

Voluntary samples are selfw-selected. People take part in the survey
if they want to. You might survey the use made of an advice agency
by leaving a plle of questionnaires on the counter - people could
take them home and fill them in, sending them back, if they felt like
doing so. The Finsey Report on sexual beshaviour used volunteer
couples. Obviously such methods of selection are not at all
representative, and it is thought that people who wvolunteer to take
part in surveys may share certain psychological characteristics which

lead to further bias.

Snowball samples are used when the target population is difficult to
get at, and access is not easy for one reason or another. This

would apply to people being victimised or discriminated against, or
people with obscure interests - single parent families, transvestites,
ex~prisoners, witches, or professional marble players. Here the
method of selection is simply by word of mouth. You use your
informants to generate a sample - having confacted the first few
people to question, you ask them if they can suggest other people for

inclusion in the study.

With both these methods, the level of self-selection involved means
greater distortion and lower representativeness of the target
population. This means there is a much greater chance of your
findings being biased. Such samples will not necessarily be less

precise than other methods of sample selection, but because the level

s B =



of precision is not known it is no longer pessible to make precise

estimates of errcr.
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3.6

Non-Responze

No matter how careful you mre to ensure representativeness, bias and
distortion can still arise from non-response. It is rarely possible
to obtain replies from all those you select for the sample.

Typical response levels in national intsrview surveys conducted by
professional research agencies are arcund 5% . You are unlikely to
be as successful, so you can expect non-respense o be at least 207
of your original sample. With postal survers, the level of non-
response will be much higher - usually around S50% of the original
sample., This can be a major source of bias, as non-respondents may
differ in their characteristics from respondents, Surveying
workers at a factory, you might mise the night workers if you don't
cover all the shifts, Teople may be out when you call. Others on
your list might have died or moved away. Some peopla will refuse to
be interviewed. To cut down this possible bias, you have to try and
reduce it to 2 minimum, celling back on houses where previous

visits have been unsuccessful. Increasing the sample size to make
up the numbers will not eliminate the bias as non-response is not
random. People wno do not respond nfien differ systematicelly from
people who do -~ they may be less well off or not so literate, for
example. Success at reducing non-response is a matter of practice,

experience and ingenuity on the part of the interviewers.
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DESIGNING THE QUESTIONNAIRE #

The questionnaire is perhaps the most vital document in the whole
survey. It brings together the research objectives, interviewing
precedure, different types of question and question wording, aaspects
to do with coding and punching if & computer is going to be used,

and the possibilities for anglysis of the sventual findings.

Questionnaires can vary from a simple posteard-sized form to be
completed by the respondents, to a large many~-paged document %o be
filled in by interviewers during the course of a one or two-hour
interview session. Whatever the size, the same general rules apply
when it comes to design. The cuestionnaire must be clear and
unamﬁiguous, easy to understand, sc that respondents and
interviewers can work their way through without difficulty. It
should aim to minimise possible errors from informants and
interviewers when they come to complete it. It should slso aim to
engage the interest of potential informants, since the success of
the survey will depend on their voluntary cooperation and

willingness io provide full and truthful answers fto your questions.

Constructing the questionnaire can be broadly divided into twe

stages:
1 planning the centents and overall layout
2 putting the contents into form suitable for interview by using

appropriate question wording.

In this section, I will be discussing general design considerations.

Different types of question and guestion wording are discussed in

- B,



the following Secticn 5.

* Read this Section in conjunction with Appendix 1: A Specimen

Questionnaire, and see Section 4.5 (9)
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4.1

Plamning

At the start, it is essential %o list the topics or areas of interest,

which you intend tc cover in the questioﬁnairea These areas should
be directly related to the research problem and reflect the overall
aims of the survey. PFailure fo¢ do this will! result in important
areas not being covered or covered insufficiently, or too much
information being obtained which will be of 1ittle value when it

comes L0 presenting the final resuize. For esach guestiecn, you should

ssk yourself, "how will this help =zo0lve the problem?’ 1If it does not,

leave it out.

At the plaming stage, it mway be necessarxy to do some preliminary

investigative work - perhaps %o clarify various issues associated

with the overall research problem. This woulid usually be some
limited form of qualitative research., You might conduct a small
number of depth interviews, either with & few people from the target
popalation, or a number of ferxperts'. Altermatively, you could
conduct a group discussion arcund the problem. The purpose of such
gn irvestigation would be to throw new light on the issues involved.
Such exploratory methods often produce valuable idess and insights -
perhaps some aspect of the problem is ddeniified that you would
otherwise have overlooked, or wvour attention is drawn to some
specific group of pecple that needs special coverage. No matter how
mach careful thought and prepsration you put into planning s survey,
you cannot expect to articipate every single =sspect that might come
up. Almost inevitably something will crop up during the survey thai

you hadn't noticed or plammed Yor.



The process of listing your areas of interest by content will
immediately provide you with some idea of the eventual framework of
the questiommaire. At this stage, you will also want to consider the
target groups, the people you wish to question. Although this has
already been dealt with when talking about sampling, it may also have
a bearing on the structure of the questiomnaire. You may be
interested in comparing the views of different groups. For instance,
a survey into road provisions for cyclists, would perhaps compare the
views of cyclists, as well as car users and pedestrians. It would
probably be necessary to allocate differsnt sections of the

questionnaire to each of the targer populaticn's constituent groups.

Having roughly established the topic areas you want to cover, and the
way in which they relate to the groups of people you want to
question, you will then have to translate them into a series of
questions. Usually, each topic will require a number of specific
questions to cover the various aspects. It is at this point that
problems of wording will arise., Before examining problems to do with
question wording in more depth though, there are a number of other
matters which need to be considered which have more of a bearing on

the actual physical construction and appearance of the questionnaire.
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4.2

Length

Thé length of your questionnaire will be determined mainly by the
subject of the survey. On the basis of your preliminary analysis,
there will be a certain number of areas which you will feel are
easential to cover. On the cther hand, the length will be limited by
the resources you have available - you may well not have enough time

to ask as many questions as you might want.

Generally speaking, the shorter the questionnsire the better. But
where it is interesting and personally relevant, the questionnaire
can be longer. Mothers talking about young children and btabies,
motorists on motor cars, can be very long. Bat even with interesting
subjects care must be taken; if the questionnaire is too long the
information obtained particularly at the end will be at best cursory,
and at werst useless. The longer the questionnaive the more likely
it is that informants and/or interviewers will get tired and bored

with the questions.

If the questionnaire ig to be filled in by the respondents themselves,
it will usually have to be shorter than a guestionnaire administered
by an interviewer. Interviewers can encoursge the informants,
clarify questions and help them with difficulties - none of this is
possible with self-completion. Interviews can last for two hours or
more, tut for practical purposes it is probably more realistic to aim
at a length of 30-40 minutes at the most. 20-30 minutes is a good
length =~ not too long te become a Lurdsn on the respondent, but long

encugh to cover a mumber of different areas.
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How long the questionnaire takes will depend a lot on how the
questionsjare ordered and whether they flow. A well-designed
questionnaire will allow the interviewer to get through the questions
quickly and efficiently. Poorly designed - it might take twice as

long to answer the same questions.

It is possible to make a questionnaire appear shorter by varying the
types of questions asked: some background information, some open-
ended questions, then some agree/disagree statements. Avoid asking
large numbers of similarly worded questions -~ anawering 100 agree/

disagree statements is a very tedious activity.

When it comes to background information and classification data,
don't ask for more than you need. Avoid duplicating information.
When you come to wording the questions, try to keep them short and as
simple &s you can. It all helps to obtain more information without

adding to the time.
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4.3

Is it Interesating?

t is vital to construct the guestionnaire so that it is interesting
and personally relevant to the respondents. Anaswering your
questions is a matter of voluntary cooperation, so you want to

encourage potential informants tc take pari.

Some thought has to be given to how the informant wiil experience
the guestiomnaire. Far too many cuestionmaires are arrangsd to suit
the interests of the resesrchers, rather then meeting the needs of
the respondernts. Common faults in questicnnaires: asking too many
questions and going on teo long; not explaining the purpose of the
gueationnaire; asking guestions which don'?t avpesar to have any
purpose, or little to do with the stated aims of the survey;

Jumping about from one topic %o another for no spparent reasons

lunging into aresas of rsonal guestions wiith no warning.
q

IR T

Ask yourself: ‘'does the guestionuvaire make panse?’

section follow on from another? Dees 1t flow?

You can meke the questionnaire more abscrbing by iztroducing
interesting questions as early as possiltle. Things like ‘show cards!
and other kinds of visual aid can help o make the guestions more

interesting ito answer.



4.4

The Level of Complexity

To keep down the length of the questionnaire you need to keep the
questions simple. Questions that are complicated and difficult to
answer are likely to alienate informants and put them off., But if

you require information of some complexity you may be able to get it.

You can break down complex questions into a series of simple
questions. You can start by asking simple straightforward questions,
s0 that informants get accustomed to the topic. In this way they
are more likely to see what is meant when they get to more complex

questions, to anawer more fully and with greater depth.
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4.5

4.5.1

Question Qrder

The way in which the different topic areas are 1aid out and the order
of the questions will have a tig influence. It will a’fect the in~
terest level of the informants. GQuestionnaires which are hard to
follow, that jump from c¢ne topic to ancther and do not flow, will
irritate the respondent. This in turn will affect the quality and
amount of the informaticon ycu will obtain. It will a2lso make the
questionnaire more difficult for the interviewer to handle ~ the
interview will take longer, less ground will get covered, there will

be more mistakes.

You can avoid these problems by ordering the guestions so that they

follow some sori of natural sequence, wherever this is possible.

a Start with easy questions firsi -~ perhapn some basic background

information - becsuse respondents tend to dislike saying ‘don't

knowt,

b Questions should go from the general to the specific. Simple
facts first - moviag on to more complicated items,

c Aveid referring back to gquestions on previous pages.

Cross-influences

Remember that questions are influenced or conditiomed by previous
guestions. Decide which are the most important and then decide on
their order, with the aim of minimising any possible cross=-
influences. Generally, you should ask about people's behaviour
before going on to their atiifudes. There is always the probls that

your earlier guestions might drav the informent's attention to issues

.



which otherwise might not be of any great concern to them. Answers
to subsequent opinion items might be distorted as a result of your

earlier gquestions.

4.5.2 Filtered questions

You can use this type of question to get information from specific
groups about particular issues. Filters usually take the form of a
general YES/NO question, followed by more specific questions where

appropriate. For example:

1 Do you own a car? YES 1 Ask  (a)
NO 2 Go to Q.2
(a) What make of car is it?

(SPECIFY)

2 Next question.

Filtered questions enable the interviewer to home in on very specific
areas. By starting with these more general questions, the interviewer

can quickly move on to more relevant areas where the questions do not

apply.

4.5.3 Heaponse set

This is a particular case of questions interfering with each other,
and underlines the need to vary questions and maintain the interest
of respondents. Response sets tend to arise when you ask large
numbers of similarly worded questions, for instance, a long series of

agree-disagree items. Some people are natural 'yea' sayers, s0
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attitude items could be biased if they are all worded positively.

If the items appear very similar, there is the possibility of the

informant beginning to answer automatically, perhaps just ticking-
off the szme response for each gquestion, rather then taking in and
responding to the particular meaning of each specific item. Be on
your guard for this when designing the questionnaire — avoid long

repetitive sections with similar items, vary the wording of the

gquestions as much as possible,



4.6

Layout

The physical appearance of the questionnaire can be of considerable
importance when it comes to designing a questionnaire that flows and
is easy to follow., There are a number of points that are worth

bearing in mind.

1 Make sure that it is printed clearly, and is visually easy to

follow. Don't crowd the questions into as few pages as

possible - leave plenty of space between each question.

2 Leave plenty of room for writing down the answers, especially

if you are asking open-ended questions. Where the questions
are pre-coded, with a given set of answering categories, make
sure that it is clear which ccdes apply te which response
categories. One good idea is to put all the codes in a
separate column down the right-hand side of each page (see

specimen questionnaire - Appendix 1).

2 When you have a lot of gquestions, it is sometimes helpful to

separate each question by drawing horizontal lines between

each question right across the page. But you have to be
careful not to overdo this - otherwise the questionnaire can

look very 'boxy' and be difficult to read.

4 Try to keep the different topics separate - distinguish the

different content areas in the questionnaire from each other.

Sometimes you can use a prominent symbol - like

A - 71‘
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~ to mark the start of each new secticn., These 'flags' make it
easier for the interviewers to find their way about the
questiomnaire. It's a good idea to have a short preamble at the
start of each section. This can be read out by the interviewer.
It enables the interviewer ¢ intruduce each new area to be
explored, rather than jumping straignt in to the questions, and

it prepares the respondent for the change of topic.

Coloured paper.

This scomeiimes helps to mwake the questionnaire more crganised,
You can distinguish different sections by using different
coloured paper, If the gquesticnnaire is very long, blark sheets
of different coloured paper can be used to separate the various
sections., Don't use dark colours ~ the printing will not show

up against a dark background and it wili be difficult to read.

Interviewer instructions.

These should be clear, unambiguous and easy to follow., The
usual convention is o print all the instructicns to the

interviewer in CAPITAL LETTERS, while the guestions to be asked

!

are printed in lower case. This system is simple and straicht-
forward. The interviewer scans the vpage when going through the
questions - anything in capital letters stands out as an
instruction, not to be resd cut to the respondent. When using
filtered questions, it is particularly important that the
interviewer is given clear dirsclicons - otherwise inapprepriate

parte of the guestion will get ssked.



The gquestionnaire must be laid out so that it is clerically

eagy for the interviewer to administer. It must be clear where

the answer should be written, which codes should be ringed,
where answers should be written in boxes. Failure to allow for
these sorts of potential difficulties will result in mistakes
when the questionnaire comes to be filled in, and further
errors when you go through the questionnaires to gather the

results together,

Coding and punching

If you intend using a computer to analyse the data, the
questionnaire design will have to incorporate certain features

that will facilitate the process of data preparation.

This usually involves transferring the information from the
survey guestionnaires onto a set (a 'deck‘} of computer data
cards, or cnto some type of electronic storsge device.
Sometimes, the figures from the questiommaire are transferred
onto coding sheets -~ these are handed to the card-punch
opsrators who then produce the data cards. They usually check
the cards for accuracy to eliminate most of the errors that
creep in during punching. Pilling in coding sheets can be
boring, and is also an additional source of error. You can get
around it by designing your questionnaire so that the card-
punch operators can read it and punch the cards directly from
it. You will need to allocate card/column numbers {80 per
card) to each item of information in the gquestiomnaire, and

these identify the relesvant codes to be punched in that column

- T
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QUESTION WORDING

Social surveys set out to gather particular items of information
which the people carrying out the investigation hope their
respondents will be able to provide. It is very important,
therefore, that the respondent understands a question as the
researchers intended it to be understood. When it comes te
formulating questions in words, you need to be continually on the
watch for possible misunderstandings and confusion. Keep asking
yourself what it is that you want to know - will the answers to the

questions tell you?

Putting questions into words can be a tricky business, and again
this is something which only gets easier with experience. Since the
nature of the wording depends so much on the subject of the survey,
there are no hard and fast rules. Three points about the wording of
questions are easy to remember and should be kept constantly in

mind:

Questions should be 1 Short and simple

2 Clear and precise

3 Unambiguous

Their meaning should be simple and straightforward, not depending on
a high level of understanding or interpretation con the part of the

respondent. They should refer as precisely as possible to one thing
and not be ambiguous, otherwise the respondents will be confused by

the questions and you will not be able to interpret the results.
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5.1

5.1.1

Possible Problems

It is probably easier to explain the difficulties of formulating

clearly worded questions by discussing some of the things you should

not do. There are numerous problems about question wording which

may not be immediately apparent, and certain types of difficulty

which you should try to avoid.

Difficulties to look for - questions to avoid

1

Ambiguous guestions. A good guestion refers to only one

apecific thing at a time. It should be open to only one
interpretation or meaning, and ambiguous wording should be
avoided. Watch out for wording or phrases that can mean more
than one thing. Does 'school' mean primary or secondary?
'‘Country' - is it the countryside or the nation. When 'you' is
used does it mean singular or plural, the respondent or the

whole household or group?

Can a change of emphasis change the meaning? 'Why do you say
that', can be said in several different ways. Try to avoid
questions where their meaning might change depending on the way

they are read out.

Be precise. Don't ask 'catch-all’ auestions which seek

information about many things in one question.

"Do you know about the local authority's policy on
juggernaut lorries, and what do you think about it?

How would you like to see the policy changed?®
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9

10

11

12

13

14

15

Loaded questions bias the answer by indicating the expected

norm and should alsc be avoided.

"Do you think it is right to change the system for
selecting the local M.P., since the present system

has worked smoothly for so many years?"

Don't use difficult, unfamiliar words and phrases which the

respondents probably may not understand.

Similarly, don't ask jargon - keep specialist technical temms

to a minimum, and stick to plain English.

Make sure that pre-coded questions have a series of possible

answers that fall into mutuslly exclusive categories. You don't

want to get two answers to the same question.

Try not to use negatives or double-negatives eg

"The law on capital punishment should not be changed"

(Agree/Disagree)

Don't ask apologetic guestions. Either ask the question direct,

or don't ask it at sll. See section 5.1.2 on embarrassing
questions. If you apologise and shilly-shally around -

"I'm sorry, but I must ask you this very personal question,
which you don't have to answer" etc,.. you just signal the fact
that it is a problem and make it more likely that the

respondent will refuse to answer.

Try to avoid abstractions snd generalisations; rather, be

specific. "Are you satisfied with the general facilities at
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Often respondents don't mind answering them. The direct approach is
often the best — rather than the use of diffident or apologetic
wording to soften the blow. Such wording can make simple matters
gseem more sensitive than they are. ‘Wﬁuld you mind telling me
whether or not you are married?' - deserves the answer 'Yes' -
better to ask straight out: ‘'Are you married, single, widowed,

divorced, separated or living as a partnership?'

There are a number cf technigues for obtaining information on
gsensitive matters. J.A. Barton, in a paper called 'Asking the
Embarrassing Guestion' (Public Opinion Quarterly, Vol.22, 1958)
summarises four established techniques., His satirical example
involves the delicate issue of whether the respondent has murdered

his wife.

First, there is the casual approach:

*Do you happer to have murdered your wife?!

Then there is the numbersd card avpnroach:

'Will you please read off the rmumber of this card which
corresponds to what became of your wife?!®

Third, is the everybody spproach:

'As you know, many people have been killing their wives these
days. Do you happen to have killed yours?!

Finally, there is the other people aprroach:

*Do you know any peopie who have murdered their wives?'
PAUSE FOR REPLY AND THEN:

'How about yourself?!



These kind of indirect spproachess can help 10 ezse the problem of
asking sensitive guestions. Sut you nged szliways 4o bear in mind

the respondents' rights to privacy and csnfidentialityg egpecially
when the information you obtain might lead them into trouble with

authorities.



5.2

Literacy and Language Problems

Survey quesfions often agsume a comparatively high degree of literacy
and comprehension on the part of respondents. This is especially the
case with postal and other forms of questionnaire to be filled in by
self-completion. Don't forget that there are many people (15% of the
population) who have reading difficulties, and others who may have
problems when it comes to writing. These are further reasons for
trying to ensure that you keep the wording of your questions ss
simple as poasible. Avoid couplicsted formulations and wording that

will lead to difficulties of comprehension and understanding.

Language is often another source of difficulty. Not everyone speaks
English and even if they do, it may not be their natural language and
informants may have problems expressing themselves. You are more
likely to encounter such problems if you intend selecting your sample
from an inner-city population. You may even have to consider
translating your guestiocnnaire - using bi-lingual or multi-lingual
versions of your gquestions, in Greek and Turkish, Hindi and Urdu,
Chinese, for instance. CQccasionally, you might be able to get away
with using someone to interpret the questions, acting as translator.
But this is not an advisable practice - the presence of a third party
may well lead to further confusion and create more barriers to
communication, especially when using children zs interpreters for

their parents.

Where such problems of language or literacy are really difficult -

when the informant is completely unable to resd or understand English

- there may be nothing for it but to abandon the interview.
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5.3

5.3.1

Different Types of Questions

There are numerous ways of designing questions to obtein different
types of information, and various techniques available, particularly
for attitudes snd matters of opinion, to gain information which can-

not be obtained by careful wording of guestions alone.

Pre-coded vs open-dnded questions

This is a basic distinction between two types of question which

produce qualitatively very different information.

1 Pre-coded gquestions are guestions where all the pre-defined

answers are listed on the questionnaire. Typically, the
question first appears, followed by the possible answers.
Almost always the informant is required to endorse only one of
the possible answers, so it is important that the categories

are mutually exclusive.

*Which politicsl party, if any, do you None 0
feel most sympathetic to?' (RING ONE) Conservative 1
Labour 2

Liberal 3

Communist 4

National Front 5

Other (specify) 6

Refused T

Don't Know 8

The advantsges of pre-coded guesticns are that they are quicker

to fill in, quicker to analyse, and they direct ansvwers into a
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Advantages are that you obtein a wider variety of responses.
They give respondents an opporﬁﬁnity to express themselves in
their own words, and are more interesting to answer. They can
provide unexpected information, and this can provide useful
background material for interpreting other questions. They also
provide useful anecdotal informstion tc use in your final

report.

The disadvantages sre that théy assume a relatively high level
of awareness and ability to articulate on the part of the
respondents. Some people will Jjust answer them monosyllabically,
or else just repeat answers that they have given to other
questiéns. Others will answer sc fully that it will be
impossible to record the complete answer, or do justice to the
respondent's eloquence. The other big drawback of the open-
ended approach is that it takes much longer to analyse. The
answers will have to be coded afterwards, which means you will
have to carry cut a 'content analysis® of the whole range of

replies. This can be very time-consuring.

The general distinction between pre-coded and open-ended questions is
one bvetween ‘objective' and 'subjective’ answers, Pre-coded
questions are better for more matter-of-fact questions where the
range of likely arnswers is more or less predictable. Open-ended views
are better for exploring the informants' own world of experience,
expressed in their own terms. Like 'depth interviews', open-ended
views are superficially more attractive hecause they do give
informants greater freedom. But don't sssume that respondents will

take up this extra freedom, or that the snswers you get will be

- 7 -



5.3.2

more intares

4]

Differsnt beonmigues

i

:HTL

suss ugsd mnaires and interviewing,

There are mumersus techr

:

particoularly in the atiitude seedl

anairss.  Mest common

g T
SRS SRV

oy
3

are the use o

Svates

prd

oppoesitea,

epinion sicn

o1 phrases.

acsles are




(a) Verbal sgcale

Strongly agree :1
Agree ; 2
Neitﬁer agree nor disagree ' 3
Digagree : 4

Strongly disagree '_ 5

(b) Semantic Differential Scale

o3 T T T T S

Very _ - Not at all
impertant important

(c) Numeric Scale

Apﬁrove Lg 1 | 2 ‘ 3 l 4 l 5 l 6 -! 7 l Disapprove

Disagree I w2 3 4 5 6 7 Agree
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Scaling techniques are often complex to analyse and can be
misleading. Some scales can be additive - you can combine the
scores on & number of measures to produce an overall score.
Common problems with scales are that people interpret the
answering range differently - some respondents tend to endorse
only the extremes on the scale, while others stick to the
middle point and the adjacent categories. There is always the
danger of 'response set' - automatic answering of the same
category for a series of questions. Scales alsoc assume a
relatively high level of mental ability on the part of
respondents. If you have no experience of scaling, you are
advised to keep your scales simple, along the lines of the
examples. Used in conjunction with 'show cards' they can bte a
quick way for interviewers to cover a whole series of opinion

questions. They also add variety to the gquestionnaire.

1

Remember 1 Don't have too many scales - they get repetitive
2 VWords are better than numbers

%3  Answer lists should be balanced

'Show Cards' and Visual Aids

'Show Cards' are sometimes used in an interview to give the
informant a visual 'prompt' or reminder. For instance, with a
series of agree/disagree items, the interviewer might hand a
card to the person listing the items. The informant can look at
the questiors and read them for himself, as well as hearing them
read out by the interviewer. With the items on show cards, the
person answering cen give them mere consideration and, if the

items are complex, will not have to rely on memory of the



quastion as it is rasd cut.

EXAMPLE Which of these statomentis cones

describing your interest in politice?®

SHOW 1 T take an
CARD 2 I am interested in politics bat don'% fa2«s any
active par
o Ky intereat in wolitizs is nol greafer than
cther interests

4 I'm net interested in politics At all.

Show cards can be ussd in
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have more than one show card, print them in different colours
80 the interviewer can tell them apart. Don't have too many of

them or else your interviewer may get in a muddle.

Projective techniques are sometimes used to get answers to

difficult questions, or to measure hidden attitudes.
Informants are sometimes asked to give their opinions in

apparently indirect fashion.

They may be: a given a verbal description of a person or

situation and asked questions.

b shown g picture of a person or situation

and asked to interpret it.

c given a sentence to complete in their own

words.

These techniques do produce interesting answers, but they are

often difficult to analyse.



5.4

Don't Knows, etc.

When designing questions,; especially pre-ceded questions, it may be
necessary to cater for a number of ‘problematical' types of answer,

These inciude:

a Don't know ~ {DKJ) when the informant doesn’t know the answer or

doesn't have =n opinion.

b Inapplicable - (INAP} when the question doesn't apply to the

particular informant. EG A question about car expenses when

the informant does not have a car.

c Refusal, when the informant refuses to give an answer, perhaps

because the guestion i3 thought to be too intrusive.

d No Answer - (NA) when the informant says nothing at all, or the

interviewer may fail to ask the guestiscn.

It is useful to recoxd instances ¢f such responses so caiegories
should be reserved for them where necessary. This can be a valuable
gource of informasticn in its own right ~ for example, where voting

intentions are being investigated.
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Pilots and Pretests

This is the stage where questionnaires or parts of questionnaires
are tested, before doing the actual survey. The aim of piloting is
to see if the questionnaire makes sense and that it will 'work'.

It gives you a chance to test that new guestions, or questions
which you have doubts about, can be understood and answered in the

way they are intended.

The pilot study can range from trying out the questions on a few of
your friends, to systematically developing a long and complicated
questionnaire using trained interviewers and carefully selected
samples. Usually, it is enough to try out the questions on about

10 - 15 people, so that you get a range of possible reactions.

Piloting does not take long and can be very useful. You may have to
make a number of alterations to the guestions here and there,
perhaps change the order slightly, drop one or two questions that do
not seem very meaningful. Quite often, you will pick up some new
insight into the problem, perhaps leading to some new guestions or
additional answer categories for unforeseen responses. The pilot
study can also give you a more accurate idea of how long it takes to

go through the questions.
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vatalicomairs out aloud to sake sure that the questions

sound right and thet they are neither too formal nor too

coilequial.

2 Anything you are still doubiful about should ke tested - try
out some aifernatives.
5 At least vne other perscn should rasd through the questionnaire

hefore it is finalized, preferably someone net involved in its

preparation, who will give you an independent point of view.

Ask

Does the questivonaire ‘flow’?

Is it interecting?

Does the question order make senssa?

Are the questions comrpletely unambigucus?
Are the guestiopns meaningful?¥

Do the questions producs the intended angwers?

Are the pre-codes complets and comprehensive?

Con changes of emphagis change the meaning?

Te bwe ornon’ oocument essy o handle?

A ot de clesrly ua
I vy quesilon necesssry? How will you use the anmwers?
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Appeadix 2

The Polytechnic

— URVE v p ESE4ACH of North London

.UNTT

R o SRS

Departrment of

Applied Sacial Stndijes

Ladbroke Houre, Highbury Grave

“ North London London M5 2AD
Telephone 01-607 2789
Area Survey Telex 25228

Q.1

Qe2

Q3

Q4

Q.5

PARENT'S VIZEWS ON EDUCATION

This is a survey tc find out what kind of secondary education
parents in Noxrth London want for their children. We're
particularly interested in the views of people whose children
will be starting secondary school in September 1380,

SERTAL NO
CARD NO

FILL IN FROM QUCOTA SHERT AND USE AS A CHECK

Child's first name:

(USE THIS THROUGHOUT INTERVIEW) -

Name of Jjunioxr schools

Age of (CHILD) last birthday

Is (CHILD) an ounly child? Yes ~ Only

(IF NO) Is he/she the eldest, youngest No - Eldest

or somewhere in batwsen? - Intermediate
~ Youngest

NOTE: "CHILDREN" INCLUDES ADCPTED AND STEP-CHILDREN

Could you give me the age last birthday of all your children who
are living at home, starting with the eldest?

(a) Firet Name (b) Age (c) Male Female
Firet 1 2
Second 1 2
Third 1 2
Fourth 1 2
Fifth i 2

(CONTINUE BELOW IF NECESSARY)

CARD 1

(4)

-t

(5)

BLANK

(6)

(9)




Q.6 (a)

()

Q.7

(a)

(v)

Apart from the children, who else lives at home as part of the

same household?

e T2

(CODE APPROPRIATE HOUSEHOLD COMPOSITION)

{
f
:

Both pavents
Father only
Mother only
Other (specify)

Sc how many people live here altogether, including
(WRITE IN)

yourself and {CHILD)?

A PRESENT SCHOOL

Do you know how the children of (CHILD)'s age are put into
classes at (PRESENT SCHOOL)...are they put into classes by
age, or do they put the quicker ones into one class and the

glower into another?

IF GROUPED BY ABILITY
WITHIN 4 CLASS, CODE AS 1

If classed by age except |
for occasional 'bright!
[or 'dull child', code as 1

¥or children of (CHILDS)'s age, could you tell me which of

these you think is better...?

PROMPT:

OR: (ii)

In classes
In classes

In clagses

Dontt know

Other {specify)

(i) For the quick learners and the slow learners 1o be
together in the same class .

For the quick learners 1o be put in one class and
the slow learners in another « o « o ¢« ¢ o o & « &

Don't know, Depends, etc.

Other answer (specify):

IF MIXED TOGETHER (Code 1)
What makes you say that?

IF SKEPARATE (Code 2)
What makes ycu say that?

* ® 3 8 @ T & & B = @

by age
by ability/
gtreaming
by both age and
ability

(WRITE IN)

(WRITE IN)

CARD 1

(10)

Fo A O s

t943 4 12

w4

(14)

sek (a)
gk (b)

Skip to 9
Skip to 9




QeI

(2)

Qe 10

(a)

(v)

Q.11

(a)

-3 =

What would you say youxr feelings are
about (PRESENT SCHOOL) now? On the

whole are you satisfied with it, or

not?  (PROMPT)

IF NOT SATISFIED (Code 4 or 5)
Why is that? (WRITE IN)

1‘\ CHILD'S FUTURE
Is there any one particular secondary school
you would like (CHILD) to go to?

Very satisfied
Fairly satisfied
Neither/Mixed
Fairly dissatisfied
Very dissatisfied

Yes
No
DK Not sure

(IF YES - GET NAME)

Why is that? (WRITE IN)

Do you know anyone who has been to or is at

(PREFERRED SCHOOL) ~ members of your family or friends,

for instance?
(PROMPT AS NECESSARY)

Yo, not as far as R knows

Yes, brothers and sisters of

(CHILD)

Yes, parents of (CHILD)

Yes, (CHILD)'s friends

Yes, children of Rfs friends
Other (specify)

Which schoolgs) do you actually expect (CHILD)

to go to? (WRITE IN)

IF NOT THE PREFERRED SCHOOL ASK:
What mekes you say that? (WRITE IN)

CARD 1
(21)
1 Skip
2 to
3 10
4 |ask {(a)
5 |ask (a)
(22)(24)
123
456
789
QXY
(25)
1 Ask (=)
2 ) Skip
2 o 11
(26)(28)
1253
456
789
0XY
(29)
0
1
2
3
4
5
(30)(31)
(32)(34)
1 2 5
456
789
0X7Y




Q.12

(a)

(b)

Q.13

(a)

(b)

Q. 14(a)

)

- J

Is there any one particular secondary scheol
which you would not like {CHILD)} to go to?

DX Not Sure

RV
Lt

Nao

(IF YBS) Waich oune? {(WRITE I)

(IF YES, ASK) What are the main things you
dislike about that school? (WRITE IN)

Do you know anyone who has been to cx is at
{(DISIXED SCHOOL) - members of your family or
friends, for instanceT?
{ROMPT AS NECESSARY)

Yes, parents of {(CHILD)

Yes, (CHILD)'s friends

Yes, children of R's friends
Other (specify)

A@L APTER 5

No, not as far as R knows
Yes, brothers and sisters of

Now I would like to look a few years ahead, and

ask about what you would like for {CHILD).
Would you like to see (UHILD) leave school
at 16 or stay on longer?

(PROSE FOR PARENT'S WISHES)

why would you Like him/her to leave then?
(WRITE IN)

Why would you like him/her to stay on
after 167 (WRITE IN)

Would you like (CHILD} to take any
examinations before leaving aschool?
(PROSE FOR PARENT!S WISEES)

IF YES:

What type of Examinaticns?

(IF GCE OR '0' LEVEL MENTIONED

PROMPT FOR 'A' ILEVEL, CODE HIGEEST ONVY)

Lezve al 16
Stay on longer
Up to (CHILD)
DK Can't zay

Up to (CHILD)
JK Don't mind

ONE
GCH
GCH

S i

Other (specify)
DK Can't =ay

CCDE ONLY

(CHILD)

Yeo
No i

level
level

S AN ) —

(48)

HolN=NR G I LS Y

¢
F

Agk (a
Aek(b§
gSkip

to 14

Asl (D)

{ Skip
to

D ot o




Q.15 (a)

(v)

Q.16

Q.17

-5 =~

Would you like (CHILD) to carry on with  Yes - Carry on

any kind of studying after he/she leaves No - Done enouvsgh
school, or do you think he/she will have TUp to (CHILD)

done enough of that kind of thing? IK Too early to say
(PROBE FOR PARENT'S WISHES)

What sort of studying would you like

him/her to do?

(PROMPT AS NECESSARY)

University/Polytechnic

F.HE, College

Apprenticeship for trade

DK Depends etc,
Other (specify)

What job or career would you like (CHILD) to take up?
ﬁwanE IN)

PROBE FOR PARENT'S WISHES AND

GET AS MUCH INFORMATION AS POSSIBLE)

A SECONDARY SCHOOLS
Now I'd like your views on secondary schools...

(a) Which do you think is better...?

PROMPT (i) For the school to be mixed
(boys and girls together)
OR (ii) For the school to be single-sex Single-sex
(boys and girls at separate schools)

DK Depends etc

Mixed

(b) What makes you say that? (WRITE IN)

Teacher training college

CARD 1

(49)
1

AN N

(50)

N =W N

n

(53) 52)

OB
M owm e~
A0 O

(53)
q
2

3
CODE 1

(54)(56)
12 3

Q-1
M owm
=\ Oy

jask (b)

Skip
to
16

iAck (D)

Ask (b)

Skip to
18
CODE 2

(57)(59

TS
3
6
9
/

O=d 5 =2
MO0 AT NS




Q.18

(a)

(b)

Q.19

(a)

(b)

o B s

One of the things that we want to find out is what parents
feel that schools should be trying to do for young people.

SHOW CARD 1 j:> (YELLOW)

Heres is a list of different things which schools might do
for their pupils. Please look at the card and tell me which
three you think are the most important. (Just give me the
letters)

(READ OUT LIST IF NECESSARY)

4, EHelping them to develop their personalities and
characters,

B. Helping them to do as well as possible in Exams like
CSE or GCE.

C. Teaching them about right and wrong.

D. Showing them how to get on with other people.

E. Teaching them about world affairs.

F. Keeping them out of trouble.

G Helping them to get as good a job ag possible.

H, Helping them with the practical things they need to

know when they leawve school (e.g. managing ZONEY ) o

Is there anything else which you think it is important
that secondary schools should do?  (WRITE IN)

Are you in favour of children of eleven Strongly favour

wearing uniform at secondary school, or Favour on the wholg

are you against it? Don't mind either

(PROMPT AS NECESSARY) way
Against on the wholg
Strongly against

IF IN FAVOUR:

Why are you in favour of it? (WRITE IN)

IF AGAINST:
Why are you against it? (WRITE IN)

CARD 1
NOT
IMPT, 1MPT,
1 2 (60)
1 2 (61}
1 2 (62)
1 o (6%
1 z (64
1 2 (65
1 2 (66}
1 g 167)
(68) (70)
12 3
456
1889
BEY
(71)
1 Ask (a)
2 Ask (a)
3 Sictp 1o 20
4 Ask (
5 Ask {b)
(72)°(73)
18 %
456
7859
0 i §
(74) (75)
123
456
789
0Y Y
(76)
BLANK
{17-80) f




Q.20

Q.21

(2)

(b)

-7 -

@; GENERAL OPTNIONS SERIAL N©

Here ere some statements about ¢cecondary schools. I'd like you
to say whether you agree or disagree with them, or are you
somewhere in between?

(2)
(v)

AGREE MIXED DISAGREE

Larger schocls can be run better. 1 2 3

The size of classes makes no difference 1 2 G
to how weil children learn.

It makes no difference vhich school a 1 2 3
child goes to - they are all thé same,

Teachers should not be allowed to hit 1 2 3
children,

Smaller schools are easier for parents 1 2 3
to contact and deal with,

(f) Children should pi~
running their sch
their subjects.

n full part ir 1 2 3
1nd choosing

(g) Teaching basics iike English and 1 2 3
Mathematics is more important than

offering a whole range of subjects,

(h) Secondary schools should concentrate 1 2 3
on preparing children for particular

jobﬁo

A FUTURE OF SECONDARY EDUCATION

Have you yourself seen cor heard anything recently Yes
about any prob’:ms or plans relating to the No
future of secondary education in London? K

IF YES:
What exactly have you he;a,{:‘d?
(PROBE, INCLUDING SOURCES)

(WRTTE TIT)
TICK IF R. MENTIONS

Falling numbers

Closures or mergers

ILEA pamphlet

Local papers

IR NO:
There has been a lot of discussion recently about Yes
falling rumbers of school children in London, No

and :uout proposals to merge or close some
secondary schools,
Did you know aboub this, or not?

CARD 2

(1-3)

BLANK

DK/NA

(15)(17)
123

O-ap
< oW
g NO N

(18)
1

(4)
(5)

(6)
(7

(8)
(9)
(10)

(11)
(12)
(13)

Ask
Agk

Ask

a
b
b

i



Q.23

!

What do you think tae snihorities should do?  (WRITE IN)
(PROBE)

&
Ad roTTous

I'm going to read out some different suggestions azbout what
should be dons. 47%d like vyou to tell me whether you agree
or disagres witl them or are you somewhere in between?

AGREE MIXED DISACRER

(2) Some schoole should be clused 1 2 3
hecauwse mumkers are faliing,
(p) A%l srhools should ne kept open 1 2 3

and the 2abtxe space nade avail-
able fTor commwity use.

(c) Schouvis shoviid be joined together 1 2 3
or clinscd Lo zave mooey and reduce
costs.

(@) A1l the teachers should be kept on, 1 2 3
so that closs slzes can be ceduced.

This card lists a muber ¢f things which have to be
congidered in deciding whether to close a particular school.

SHOW CARD 2 P (TINUT BLUE)

Can you tell me which one you think is the most important,
and which is the leagl impoxrlant?®

(READ OUT LIST 1k NECESSARY) MOST  LEAST
(a) The number of children in the school 1 3
(b) The age and condition of the school buildings 3

(¢) The wishes of the parents

1
’
(d) The number of schools in the area 1
(e) The stendard of sducation within the school 1

1

(f) The effect on teachers' rareexs
(CODE TTWMS NOT MENTIONED AS [7ST)

AN AN AN A

REST

PN O

re

D O RO

e e e

e

T/

\NDONO WO N N0 WD

(53)
(27}
(2n)
(29)
(3G)

o



Qe25

Q.26

Q.27

Q.28

Q.29

(a)

Q.30

_9_
A ummvrs o moucATION

Now I'd like to ask you a few questions about your own
education cseevess

What type of school did you lasi Grammazx
attend full-time? Was it.ses? Secondary Modern
(PROMPT) Comprehensive
Technical
Independent/Fee-paying/

public
Other {specify)

At what age did you leave school? (WRITE 1)

Have you had any further education since No
leaving school? Evening classes
(CODE EIGHEST LEVEL) Part-time/day release
Technical College
Art/Music/Drama College
University/?olytechnic
Other (specify)

At what age did you finish your
full-time education? (WRITE IN)

Do you have any gualifications obtained

by examination or training, including Yes
any recognised apprenticeship? o
iF YES:

What is the highest qualification you have? (WRITE IN)
(GET ¥ULL DETAILS OF LEVEL AND AWARDING BODY)

On the whole, are you satisfied Very satisfied
with your education, or not? Fairly =satiafied
(PROMPT AS NECESSARY) Neither

Fairly dissatisfied
Very dissatisfied

IF NOT SATISFIED:
Why is that? (WRITE IN)

)

CAED 2

(72)

[y [0 5 [ NG VR LYo

(33)

(34)

VT A v DY e O

-~

(35)(36)

(37)
1
2

(38)(39)

(40)

~—
-

~~
K

St

O3 P
54 DA NS WA BAN N =

RAD VAN

Skip to29

Ask
28

Ask (a)
Skipto 30

i Skip

%1
Ask %a)
Ask (a)




Qe 31

Qe 52

Qe33

Qe 34

Q.35

Q- 36

= 0 =
Agk GENERAT, BACKGROUND
Finally, I'd like to ask you some general questions.,

Does any member of the family belong to the local Yes
public library? No

When it comes to politics and local Very interested
affairs, how interested would you Pairly interested
gay you are? ATe YOU .eeee (READ OUT)? HNot very interested

or are you.s..Not interested at all

Which political party, if any, do you None

feel most sympathetic to? Conservative
Labour
Liberal
Communist

National Front
Other (specify)

Refused
DK
Do you regard yourself as belonging No
to any particular religion?
IF YES: Which? (WRITE IN)
Are you married, widowed, divorced, Married
separated or have you never married. Widowed
Divorced
Separated

Never married
Other (Specify)

How old were you on your last birthday?
(WRITE IN)

CARD 2

(46)

O DA N 2 O

B SN
oI oOS
O ChAN N

(48)
1

NI B AN N

(49){(50)




Qe 37

Q.n 58

Q.39

-1 -

Does your household own oxr rent this Own
house/flat, or do you live here rent free? Rent - unfurniehed
(PROBE FOR TYPE OF RENTED ACCOMMODATION) Rent - furnished
Rent free/goes
with job
IF BENTED:
Who is it rented from? Council

Housing Association
Private landlord
Other (specify)

GET BRIEF DETATLS OF MAIN OCCUPATION OF CHILD'S PARENT(S)
(INC. SELF-EMPLOYMENT)

FATHER, MOTHER

Finally, T would like to ask you a general question about the
hougehold's earnings,

SHOW CARD 3 > (PINK)

Could you look at this card and tell me roughly in which range
the household®s net income falls?
(EXPLATY 'NET' MEANS INCOME AFTER less than £ 2000
DEDUCTIONS AND TAXES, AS NECESSARY) £ 2000 less than £ 3000
£ 3000 less than £ 4000
£ 4000 less than £ 6000
£ 6000 or more
Refused

TK/NA

CARD 2

(51)

[ N Y o Y

(52)

e VI L Y

(53)

(54)

(55)

OO RN -

Skip® 3

lask (a}

Ask (a)
Sidpto 3

THANK YOU VERY MUCH IFOR SPARING YOUR TIME TC ANSWER OUR
QUESTIONS,



— N2
OBEERVATION g
SECTION TO BE COMPLETED AS SOON A3 CART 2
POSSTIBLE AFTER COMPLETION OF INTERVIEW
(56)
Q40 cex of Respondent Lemale i
Male v
(57)
Q.41 Type of Dwelling Whole house ~ detached 1
semi~detached/prerab 2
terrace 3
Flat self-contained, 4
{inec, maisonetts)
Rooms 5
Other (specify) ) 6
_ ;o (58)
Qa2 Date of interview Mon 17 1
Tue 8 2
Wed 19 3
Thur =0 4
Fri 21 5
Sat 22 6
Sun 23 T
Mo 24 8
Tue 25 9
Wed 26 0
Thur 27 X
Fri 28 ¥
Q.43 Time interview started (59)
Before 1100 1
1100 - 1259 2
1300 =~ 1559 3
1600 - 1859 4
1900 oxr later 5
Q.44 Interview problems (WRITE IN) (60) (62)
(SPECI¥FY DIFFICULTIES, PARTICULARLY LANGUAGE
OR READING PROBLEMS DURING INTERVIEW) 123
456
789
O X E
TO BE REMOVED AFTER PUNCHEHING
1
(63-64) Interviewer number (65) Wexrd 2
2
s

(77-80) - survey o, w1 | 7T |






